~ 


BALTIMORE, MONDAY, DECEMBER 27, 1920 


FINAL NOTICE 
TO 


SUBSCRIBERS 


The response to our previous notice has 
been remarkable, but there are still some lag- 
gers. We are compelled by the Postal Regu- 
lations to take subscribers from the list where 
they are in arrears—unless they signify in- 
tention to pay later, 


So if you have received a subscription bill 


(they were mailed Dec. 1st) and are in arrears, 


but do not care to pay up now, let us know 
and we will continue. Otherwise we must 
drop you from the list. 


Dropping you does not pay the bill—and 


you will miss the fine treat of Appert’s Book, — 


the translation of which starts January 3rd, 
the copy of the 1921 Almanac, the important 
Convention issues, and the market informa- 
tion you need so badly now. 


Don’t let your subscription lapse. If you 
want to pay later—all right. But say so. 


The Canning Trade, Baltimore, Md. 


_mas week, except in the exciting times of the war, when anything 


WEEKLY REVIEW 


Some Wise Buyers Quietly Taking in Bargains — Tomatoes 

Score an Advance of 5c Per Dozen—Heavy Buying 

Not Expected Until After Middle of January 
—wWhy You Should Make Prepara- 
tions for a Big Season. 

If there was no canned foods market last week there has been 
even less this week. Some far-sighted buyers have quietly come 
into the market and bought big blocks of cheap tomatoes, knowing 
that they cannot possibly lose on such purchases. But they are 
the exception, and it seems to be the consensus of opinion that 
there will not be any great amount of buying until along towards 
the end of January. They may be right, but it will not surprise 
us much to see the number of foxy buyers steadily increase after 
the turn of the year, until from a walk we will see them break 
into a run for the bargains, before they are out of reach at higher 
prices. 

All that is needed among the buyers is that it be known that 
some are buying and putting the goods aside for the inevitable 
demand that must come, and then you will see the others come 
in, and the rush will be on. They will not buy upon a weak or 
falling market, but let just a little strength show itself; let prices 
get firm and advance just a little and we will soon have a consid- 
erable buying market. Just when that day will arrive will depend 
very largely upon the canners themselves. As long as the buyers 
can get goods at the bottom prices why hurry to buy? You would 
not and neither will they; but if you think they are not watch- 
ing the market closely so as not to be caught on the rise, you are 
mistaken. 

Most of the holders are showing the right kind of courage in 
staying off the market and refusing to offer their goods, and the 
number who are forced to sell must be growing small now, so 
that the better day is drawing nearer. 

In our editorial we speak of the peculiar condition of the 
present “bad times.” and you will do well to take this into con- 
sideration. There is more in the “thought” than in the fact. We 
are really not in bad times at all, but every mother’s son of us has 
decided to slow down, and all are now busy watching the other 
fellow, but too many of them talking about hard times. We are 
just like the striker we have seen so much of lately standing around 
doing nothing, but just as soon as we decide to go back to work 
you will see things change for the better very rapidly. Say what 
you please, but our troubles are largely psychological ones of 
thought rather than of substance, and we will be laughing at 
them next June. 

As far as market prices are concerned they are steady now, no 
changes in our market pages, and that is entirely normal for this 
holiday time of the year. In fact, we may take that statement 
back, to an extent, as we note that today stangfard No. 3 tomatoes 
are quoted in this market at $1.10, an advance of 5c over last week. 
That may be written down as very unusual for this time of year. 
You have never seen advances in canned tomatoes during Christ- 
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was liable to happen. So score one for a gain in strength in the 
market and watch for more, but do not rush in to try to sell while 
this trifling advance is on, becauSe you will scare it away, lead 
to a lower instead of a higher market. 

If you wish to occupy yourself in profitable work, try to devise 
a form of contract for the sale of canned foods, one which will 


be fair to both sides and give you the protection you need and — 


deserve, and which you have not had in the past. Don’t try to 
construct one which will hang the buyer and give you all the ad- 
vantage; he will be no more favorable to that than you would be 
if the reverse wert the conditions. You will not be wasting your 
time because the thoughts of all the industry are needed on this 
question, and you may hit upon the happy solution. 

Then there is another matter. You ought to,lay your plans for 
factory improvement, mechanically and otherwise, and consider 
the purchase of your supplies. We will be very much surprised 
if there is not greater activity among the canneries in their efforts 
to put up record packs next summer than ever before. That seems 
more than probable to us, it seems almost certain. We expect 
to see every can of goods now in existence eaten up before more 
ean be produced, and the demand growing by leaps and bounds. 
Remember it will be the first time the people have ever been told 
the truth about canned foods—they have always been told the 
most horrifying lies, heretofore—and if they find quality in re- 
sponse to their first attempts. they will come back and bring others 
with them. That’s the faith we have in canned foods, and it will 
most assuredly be justified. It ought to be easier for you to have 
such faith, and you will not be dreaming. When that 85 per 
eent. of the consuming ability of the country is added to our pres- 
ent 15 per cent. you will see the most magical difference in the 
eanned foods industry that ever was beheld. And that is worth 
preparing for. If you are caught unprepared it will be no one’s 
fault but your own. 


NOTES AND OBSERVATIONS 


The Greetings Pour In—lIt certainly is good to be alive 
at this time of the year, if only to realize the great number 
of warm friends one has, as evidenced by the deluge of good 
wishes and heartfelt greetings sent by letters, cards and other- 
wise. From every section of the country and from every 
branch of the industry has come, and is still coming, a verit- 
able deluge of cards and keepsakes bearing these messages of 
good will and good wishes. We feel embarrassed, friends, and 
certainly most grateful, for this thoughtfulness and considera- 
tion. 

And as this is written and published before the day of 
Christmas, although dated after it, we want to heartily recipro- 
cate the good wishes and to assure our big family of readers 
that we wish each one of them a hearty return of the same. 
You have all been patient and long-suffering this year, and 
you richly deserve the reward of success and good business in 
the year to come, and we feel that you will not be disappointed 
in that reward. May it come to you a hundred fold and bring 
with it that peace and happiness that money is supposed to 
provide, but which only real contentment can assure. 


INDIANA MARKET 


Trade Continues Sluggish—Buyers Expect Early Improvement 
—Mayor, Journalist and Canner—Sugar Beet Makers 
Pay the Farmers—Some Recent Deaths— 
Farmer and Business Man. 
Evansville, Ind., December 23, 1920. 


Trade Is Still Sluggish—The demand for canned foods of 
various kinds, such as tomatoes, peas, beans, peas and canned 
fruits, has not shown any sign of improvement in the local 
market during the past week or ten days, and the old year 
will close with the market very sluggish. Dealers and whole- 
salers continue, however, to look on the bright side of the 
trade picture and believe there will be a turn for ‘the better 
some time after the first of the year. They do not, however, 
expect to see a marked improvement in business during Janu- 
ary, as the month following the Christmas holidays is generally 
duli and lifeless. Business conditions have been bad for the 
past several months in almost every line, and there has been 
an uncertainty about the trade that dealers do not like, The 
“hand-to-mouth” buying continues, and dealers are cautious 
about stocking up, and continue to buy for their own imme- 


diate use. Some say stocks in the hands of the wholesalers 
are larger than they were this time last year, and, on the other 
hands, stocks in the hands of the retailers are much smaller. 


‘Collections have not been as good during the month of De- 


cember as they were this time last year. 


. Bosse Is Toastmaster—Benjamin Bosse, mayor of Evans- 
ville and vice-president and director of the W. H. Dyer Co., 
large canners and. packers here, was the toastmaster at the 
annual banquet given at the Hotel New Vendome on Sunday 
afternoon, December 19, for the employes of the Evansville 
Courier. Mayor Bosse some time ago bought the controlling 
interest in the Courier, and he is the president and largest 
stockholder now in the company. In addition, Mayor Bosse 
is president, or the controlling spirit, in about fifteen other 
large business enterprises of the city, and, besides, he is Dem- 
ocratic State Chairman for Indiana. He is some busy man, 
but always has time to do something else when called upon. 
Mayor Bosse says the demand for canned foods is bound to 
get better in time, and he looks for trade in many lines to 
start picking up along about the first of the year. 

Farmers Get Their Checks—Farmers living in the vicinity 
of Decatur, Ind., who raised sugar heets this year, a.few days 
ago received checks totaling $343,000 from the Holland-St. 
Louis Sugar Company. This is the second payment received 
by these farmers for beets this year, the former being made 
in November, when $300,000 was paid out to them by the 
same company. The third and last payment for the beets will 
be made on January 15. The farmers were satisfied with the 
returns from the beet crop this year. 


John Herrscher Is Dead—John Herrscher, 61 years old, 
department manager of the Sterling Products Company, of this 
city, died at his home here Friday, December 17, after a short 
illness. He had been complaining for several days before his 
illness. but did not take to his bed until a few days before his 
death. Mr. Herrscher was a native of Germany, but came to 
Evansville a good many years ago. He became associated with 
the Sterling Products Company upon its organization a few 
years ago. The funeral services were conducted from the 
family residence Monday, December 20, and burial was at Oak 
Hill Cemetery. Mr. Herrscher is survived by his widow, one 
son and three daughters. 


Wholesaler Passes Away—Rollie Wilson, 40 years old, 
member of a wholesale grocery firm at Paducah, Ky., died at 
his home in that city a few days ago. His firm is a large 
handler of canned goods. Mr. Wilson had been ill a long time, 
his ailment being Bright’s disease. He is survived by his 
widow and two children. The body was taken to Benton, Ky., 
for burial, this town being the former home of Mr. Wilson. 
In addition to his immediate family, Mr. Wilson is survived 
by two brothers, both of whom are ministers of the Gospel. 


May Use Canning Plant—The town of Dale, Ind., a few 
miles northeast of here, has been without electric lights for 
some time past, and it has been suggested that a dynamo be 
installed in the Dale canning factory to furnish the town with 
lights, and this probably will be done. It is pointed out that 
it would be a much cheaper plan than the building of an 
electric light plant. 

The Farmer Situation—The greatest political question 
that is confronting the United States today is the relation of 
agriculture to business, John H. Dyer, well-known canner and 
packer, of Vincennes, Ind.. declared in an address a few days 
ago before the Rotary Club at Indianapolis. He declared that 
the Indiana farmers lost $5 per acre on wheat last year, and 
he said the losses this year were even greater. ‘The future 
permanent prosperity of the nation,’ declared Mr. Dyer, ‘‘de- 
pends upon whether the farmer receives an equitable and just 
proportion of the wealth that he produces. At the presnt time 
the farmer is playing a losing game. American farmers lost 
hundreds of millions of dollars when the hog prices slumped 
recently. All that is needed to stabilize prosperity is for busi- 
ness to realize that prosperity starts at the bottom and with 
the farmer.” 

Corn Show a Success—tThe first annual tri-state corn show, 
that was held at Mt, Vernon, Ind., December 15 and 16, was 
largely attended and was a success in every way. It is expected 
speakers at the corn show was John P. Dyer, the well-known 
that the show will be repeated next year. One of the main 
packer and canner, at Vincennes, Ind. 

Back From the East—Charles F. Hartmetz, president of 
the Sterling Products Company, returned a few days ago from 
a business trip to the East, and reported that things in the 
canning line are rather slow at the present time, but he is 
hoping to see trade pick up some after the new year starts. 

“HOOZIER.” 
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How Advertising Being Em- 
ployed Increase the Value 
Your Package Without In- 


creasing Your Cost 


The great power of advertising is now being employed in your behalf in a new way. 
Without cost to you, your package is given an added merchandising value. 

Phoenix-Hermetic Caps bear the trade-mark shown on this page and are being widely 
advertised in 42 metropolitan newspapers. 

These newspapers have a combined circulation of more than 7,446,000 copies per issue 
la this way Phoenix-Hermetic Caps are becoming known to the public, and millions of pref- 
erences being established for glass-packed foods which bear the trade mark. 

This preference on the part of the public will be reflected in millions of retail sales. 

It will be felt by the grocer, the jobber, and by every packer. If you are using the 
Phoenix-Hermetic Caps it will make selling easier—and it will be just one more advantage 
for your sales department—and it will cost you nothing. 

This advertising is intended to make Phoenix-Hermetic Caps “standard equipment’ in 
the packing industry, and to the extent that they become known as such, just to that extent 
will they enhance the value of foods upon which they are used, and thus increase the pack- 
ers profit. 

Our advertising is not intended as a stimulant to promote immediate sales—it is not 
an order-getting scheme. 

We already have our books well filled with orders, with no sign of a let-down for 
many months. 

But we want to build for the future of the industry, and let the packer enjoy with us an 
enlarged share of the increased business that is sure to come. 

The trade-mark identifies our Caps. It is our guarantee not only to the packer but to 
the ultimate consumer—the public. It is equivalent to our signature on a letter. 

A trade-marked, advertised Cap is the outgrowth of the package idea. It follows the 
old-style, unidentified Cap as logically as the modern package follows bulk goods. 

It is a merchandising policy that is sound. If you are using Phoenix-Hermetic Caps 
you are benefitting from it. If you are not using them, we urge that you take steps to do 
so at once. 

The first step is to ask us for further information. 


PHOENIX- HERMETIC Co. 


2444 West 16th Street 3720 14th Avenue 
Chicago Brooklyn, New York City 


NEW YORK MARKET 


Some Improvement in Inquiry Noted—Buyers Looking, but 
Hesitating—No Material Change Looked for Until the 
Latter Part of January—Rumors of Large 
Blocks of Tomatoes Sold—Corn Is 
Quiet—Picked Up in Passing, 


Reported by Telegraph, 


New York, Dec. 22, 1920. 

The Situation-—A certain amount of improvement was 
noted in the canned food markets this week in spite of the fact 
that it has closely resembled the other markets inasmuch as it 
closed with little change in tone, aspect and demand. There was 
more of an improvement in inquiry rather than in actual sales. 
There is a natural hesitancy among buyers at the tail end of the 
year to do only the buying that is absolutely necessary, when in- 
ventories are in prospect and when holiday articles are in the 
main demand, but it is apparent that the large retail distributors 
are now getting to the point where they are forced through neces- 
sity to replenish their stocks. There is a healthier movement in 
tomatoes, corn and peas, all of which are wanted in the grades 
and at prices which enable the retailer to sell at low levels. Good, 
serviceable lines are preferred now to the fancy packs as it is 
a question of price primarily with the ultimate buyer. There is 
every prospect now that this business will develop to considerable 
proportions toward the end of January, barring, of course, un- 
foreseen financial conditions. One man said that the market had 
run out of gas and until the tank is filled and fuel supplied no 
action can be expected. Jobbers are not reinvesting their idle 
funds except in the smallest way, which makes the spot market 
extremely inactive. There is nothing to indicate there will be 
much of a change before the third week of January, when it is 
thought that buyers for some of the chain stores will be in the 
market to replenish their wholesale supplies. Money is too tight 
to admit of much action now or in prospect, except in this way and 
retailers stocks are low and after selling the different lines for 
the holidays at the attractive prices at which they are offered, 
they are certain to be in the market as soon as inventories are 
taken. It is thought that with this trade the low peak of the 
trade will have been reached and the scale start upward once 
again. 

Tomatoes—There has been an inquiry received here for 
a 5,000 case lot in both No. 2s and No. 3s. Although reports 
were current during the week that some 10,000 case orders for 
No. 2s have been placed, there was no confirmation which could 
be secured. There is no doubt but that the movement over the 
retail counter is much heavier. It was said that one large chain 
store is selling No. 2s as Te a can and three for a quarter are 
common in that class. Naturally consumption is increasing as the 
economical housewife recognizes the food value offered and she 
is interested in the low price. Such sales lead to the restocking 
of the wholesale market, as the chain stores have cleaned up 
their stocks and are buying in a hand-to-mouth way. It would 
not surprise many of the interests if a general drive to replenish 
among the jobbers was started early in the year. In consequence 
it is hard to beat 65c factory for No. 2s, $1 for No. 3s or $3.50 for 
No. 10s. Some canners are selling at these figures in small blocks 
to clean up their odds and ends, but it is impossible to make them 
quote that figure on 5,000 case losts. California tomatoes are 
quiet. They are now selling around $1.15a1.20 for standard No. 
214s, but not many are offered. Letters from the canning dis- 
tricts are more optimistic, as they show that the cheap lines are 
very near exhausted, while those that hold goods expect to clean 
them up for spring. Cheap prices now ruling on odd lots because 
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canners are not ready to sell in a large way at current quotations. 
There are a few canners that are demanding 70c for No. 2s. The 
tomato market, according to many, has seen its darkest days and 
is now due for improvement, as this is the case as born out by 
the development of early 1921. 


Corn—Corn has passed through another quiet week, and 
there was not much business accomplished. While following the 
lead of tomatoes, corn has not been a popular seller of late and its 
improvement has been less marked. A few important sales have 
been made, however, including some State fancies in large blocks. 
Southern Maine style has held to 80c factory and cannot be said 
to be active at that figure. The week has disclosed more interest 
for cheap grades and the trade expects that this will develop 
shortly into buying orders. It is also thought that corn has passed 
through the darkest period and that business will start the other 
direction and be on a better basis in about three weeks than it has 
been for several months. Stocks are low in the hands of retailers 
and nearly exhausted in the wholesale district of the chain stores. 


Peas—Like corn peas are chiefly active in the cheaper 
grade and would have shown more business in fancy small sieves 
were this grade obtainable in volume from first hands. Good 
serviceable standards are in a better condition and are held with 
more confidence, no matter from what point they were shipped. 
Extra standard for the time being have been quiet. There is very 
little doing on the spot except in a small way and-in the cheaper 
grade. No line is moving in anything but in narrow and routine 
way. 

Canned Fruits—The entire fruit line has been the victim 
of inattention on the part of the consumers, who have been denied 
the advantages afforded by the buyer on the wholesale market 
through the failure of the average retailer to lower his prices. 
The corner grocer, however, is being driven to cut his asking 
prices by the change and the department stores, which have begun 
a selling campaign of considerable porportions. Fruits of the 
standard grades are offered at bargain prices, compared to the 
recent retail values and a heavier movement has been the result. 
This is what the market has lacked for a number of weeks and if 
continued, as it undoubtedly will be after the holidays. and im- 
provement cannot be avoided in the stock market, with a spread- 
ing of the demand ultimately to the coast. Distributors are more 
hopeful for the entire line of California products and expect better 
conditions before another month has passed to prevail. 


Pineapple—Pineapples remain featureless and dull and 
come under the same influences, although just now it is quite in 
the wholesale field. 

Apples—Apples are improving at the factory end of the 
line; locally they remain quiet at the former range of prices. Gallon 
apples are neglected on the spot, despite the advice of the canner 
that the low point of prices is passing, although some say the 
time has already gone by. 

Canned Fish—lIt is not the policy of the jobber to add to 
his stock at this season when consumption is light and the call 
from the retail trade is insignificant; in consequence the line is 
dull. Salmon is taken only as it is needed, but Maine scardines 
are regarded more hopefully by the packer, who is hoping to get 
more money out of his surplus when the winter and spring buying 
developes. 


Sardines— Maine sardines are quiet in the domestic mar- 
ket and a few orders from abroad for 100 case lots are not ma- 
terial. The distributing trade in the interior has been working 
down its stock and is now in a position to absorb additioned 
stocks. In some cases suggestions are made to consign rather 
than to purchase here or at factory points. As the canner has 
carried his goods all season in the face of. a light demand he 
is inclined to place a premium on his stocks and hold them until 
the spring trade develops. This sustains the market, but so far 
it has not led to any higher prices, although some individual 
canners are asking 25c more on their various packs. California 


olive oil grades are moving in a small way, but the whole line is 
something more than seasonably dull. Imported sardines are 
taken only as they are needed to fill in shortages in stocks, but 
there is no general movement of any size. Though wide variety 
of different brands, some of them of very questionable quality, 
have upset the market somewhat, as they have taken away the 
confidence of buyers. Such goods are cleaning up and the indi- 
cations are for more conservative buying next season to the exclu- 
sion of the poorer grades by unknown canners. 

Salmon—Salmon was not particularly active last week. 
Buying orders are largely confined to Red Alaska and pinks and to 
small lots. Prices held fairly uniform; medium red and chums were 
somewhat neglected. 


Tuna Fish—Tuna fish is taken only as it is needed, and 
then chiefly in the standard white meat grade. Italian pack is 
in limited demand and supply. Blue fin and striped have been 
slow sellers. 

Shrimp—Shrimp is steady, but scarce on the spot. 


Crab Meat—Crab meat is bought occasionally, but large 
orders are not in demand. 


_ PICKED UP IN PASSING 
The meeting of the Association of Pacific Fisheries in Seattle 
recently was well attended. The object of the meeting was to 
canvas the *salmon situation to devise means of increasing the 


movement. Lower prices were suggested so as to increase the con- 
sumers’ demand. The great part of the 1920 pack and some of the 
1919 output still remains stored. Most of it is in the Spokane 
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Street Salmon Terminal of the Port Commission. Packers say 
they have lowered their prices to retailers, but the consuming 
public have received very little benefit from this wholesale cut as 
a result of this condition, which packers term a “Price Dead- 
lock.” There is a weak demand throughout the country. 


For the first time in 15 years the important clam canning 
industry was not started at Eastport, Maine, this month and there 
is no demand for the many thousand of barrels of prolific sheil 
fish available at many Canadian beaches about Passamaquoddy 
Bay, a few miles across the frontier, where, in the past season 
small fortunes were made in gathering clams for the two Eastport 
eanneries where 1,000 barrels have been sold in a single shipment 
when prices had reached nearly $2.00 per barrel. Three seasons 
ago it had been easy to buy plenty of clams for 85e per barrel and 
this month the small retailer calling at the many houses received 
17e a quart shelled, but the great demand for larger demands has 
ceased. 

More than 20,000 cases have been put up in past seasons at one 
of the larger Eastport Canneries and two of the local sardine fac- 
tories had formally been leased from early December to April for 
this industry, but none of the local canners are engaged in clam 
canning and the promoters from other sections have turned their 
attention this winter to other coast sections, where a larger supply 
of shell fish can be secured at lower prices and where general la- 


horers are to be had at smaller wages than in the larger settle- 
ments. 


H. B. Messenger, of Federalshburg, Md., according to an inter- 
view he has given out, is very much discouraged and points out 
the danger of a light canned tomato pack in 1921, aga a result 
of this season’s unsatisfactory and unprofitable experience. 
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SPEED AND ECONOMY WITH “BLISS” 
NO. 1-K COMPOUND APPLYING 


Positively airtight joints are assured when 
the “BLISS” No. 1-K Compound Applying 
Machine is used. Yet the rate of progress of 
the can through the can shop is not retarded 
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Greetings—Some Sales Taking Place—Wholesalers’ Conditions 
Not as Bad as Painted—All Lines of Canned Foods 
Quiet—Missouri Canners Adopt a Selling 
Plan—A Word About the Market. 


Reported by Telegram 


Chicago, December 23, 1920. 

Greetings—On behalf of the Chicago Market I extend the 
compliments of the season to all the readers of The Canning 
Trade (a big audience, by the way). If any of them have 
made money in 1920, they are to be congratulated and they will 
have the patriotic pleasure of paying an income tax for the sup- 
port of the nation and the payment of its debt (which is large). 
lf some of them have not made money, they will not be alone 
in that predicament, and they will have the rather selfish satis- 
faction of not having to pay any income tax. 

We are going to class them all together for 1921, however, 
and hope that each and all of them will have to pay a Federal 
income tax next year, in order to do which they will all have 
to prosper. 

This, as you will note, is a modern way of saying in the 
way of greeting: ‘‘A happy and prosperous New Year (in 1921) 
to all the readers of this paper from the fellow who writes this 
page weekly. 

Some Selling—The market might be called stagnated, but 
I have heard of some sales this week of peas and corn, but at 
pressure prices or sales made to get money to meet maturing 
obligations. The general, or average, opinion of brokers and 
buyers is that there will be very little buying by wholesalers 
until after January 15, 1921, or after inventories have been 
figured up and the result of the year’s business known. 


Wholesale grocers have sustained heavy losses during 1929 
by declines in stocks of staple groceries, but it must be remem- 
bered that these declines in values are counterbalanced by some 
profits made through advance of prices early in the year. For 
illustration, quite a lot of profit was made on sugar by most 
houses before the recession in the market came, and it is not 
to be taken for granted that all wholesale grocers have lost 
money. In fact, it is otherwise with some. Then, declines are 
not taken suddenly, but goods are gradually worked off even 
on a declining market at a partial reduction. 


Another consideration is that if a wholesale grocer looses 
by a decline on, say, a quarter of a million dollars’ worth of 
goods of 20 per cent that will not wipe out a net profit of 4 per 
cent on three to ten million sales or more, 


I guess that things in the wholesale grocery line are nct 
so bad as they have been painted, and that, after all, we will 
have some good business in 1921. Here’s hoping! 


Canned Tomatoes—tThere is no demand met, even in a 
small way, for canned tomatoes. Every buyer is ‘shy’? on 
them and is apparently determined to sell his stock down to 
the floor before buying any more, and then to wait a while until 
orders accumulate, and then buy as many cases as he has 
orders for. This will have to change very soon, however, as 
stocks are running low. 


Canned Corn—I heard of several sales of corn in thou- 
sand-case lots this week from Western canners at prices which 
show a heavy loss to the canners. The big pack of fifteen and 
a half million cases seems to have demoralized everyone and 
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scared everybody in the corn-canning business. except the Iowa 
canners. i 


They are standing pat for $1.30 a dozen for their extra 
standard corn ard are said to have a big output stored in their 
warehouses. 


Selling Plan—The tomato canners of Missouri have ap- 
pointed a selling committee, and the selling committee has 
named a Springfield (Missouri) brokerage concern their agent 
to correspond with brokers generally and to provide and pass 
on sales and furnish samples. They are going to pay the sell- 
ing brokers two per cent brokerage. 


Many of the experienced brokers will be pleased with the 
arrangement, as they hold that it will be easier and more 
pleasant to correspond with a selling agency which will prompt- 
ly co-operate than with busy canners who lose many an order 
by delaying the game. 

The circular letter does not state whether the selling 
agents are going to sell to the jobbers directly or exclusively 
through brokers. The success of the plan will depend upon 
the fairness and squareness with which it is conducted. If 
the brokers find that their customers are being taken away 
from them by the plan, it will fail. 


The broker who is ‘‘on the spot” gets the orders and sells 
the goods, and all the circulars you can write and letters you 
can mail and telegrams you can send will not pull the business 
away from the local broker. It his been tried time after time, 
and such plans are always found wanting when weighed in the 
balance. 


Canned Peas—tThere is a visible improvement jn this arti- 
cle—improvement in the demand. Substandards are now well 
cleared out, and the low prices made to do so are a thing now 
of memory only. 


Canners have put their surplus in winter storage and are 
forgetting them for a while, or until spring trade arrives. The 
inquiry is much better from interior jobbing points. 


Canned Pumpkin—The new, or 1920, pack seems to be all 
sold up everywhere, and offerings are now confined to the pack 
of 1918 and 1919, of which there are a few lots still on the 
market, largely from army surplus. 


No one wants this 1918 and 1919 packed pumpkin, as it 
is always, to some extent, stained or discolored and the cans 
corroded. But little pumpkin was packed this season. 


Canned Salmon—I was told this week that the banks oi 
Portiand, Ore., and Seattle, Wash., had been carrying a heavy 
load of canned salmon paper, and that they had favored a sell- 
ing agency through which to market the goods. This is author- 
itative, and I understand that the price of pinks immediately 
advanced to $1.25 coast from 90c coast. 

“WRANGLER.” 


IT’S THE KNOWING HOW 


A poor cook can spoil the most excellent food. 


It’s the knowing how that determines its : 

final quality. 
Caldwell cypress tanks are finished 
products par excellent and backed by the 


“Know-how” of over thirty years exper- : 
ience The fine materials of which ‘they ' 
are made are not in themselves suflicient ' 
to give maximum strength, durability 
and tightness. It is the training and 
thoroughness of expert and experienced 
tank builders that have established for all 
Caldwell Tanks‘their enviably reputation 

Send for Catalogue 


W. E. CALDWELL,CO. 
INCORPORATED 


= BROOK ST. LOUISVILLE, KY, 
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Shippers everywhere are tickled by the per- 
formance of Embry—4—One Boxes. 


And why shouldn’t they be? 


For Embry—4—One Boxes are cutting ship- 
ping costs in practically every line of business. 


Here's how: 


Lighter in weight; easy to assemble, pack, 
close and handle. Save freight. 


Stronger in construction; avoid pilfering. 


And Embry—4— Ones are the most versatile 
things in the world. They’ll carry anything 
from tack hammers to talking machines and at 
a saving of time, labor, money, goods and cus- 
tomers. 


Further particulars gladly sent you. 


Embry Wirebound Box Co. 


Branch of Embry Box Co. 
Incorporated 


828-C South 20th Street Louisville, Ky. 


ARE YOU 
FULLY PROTECTED 


against fire loss ’ 


NOW 


that your stock of canned goods has 
reached its highest point in value? 


You can well afford to keep fully covered, 
when you can obtain your protection 


AT ACTUAL COST 


through 
Canners Exchange Subscribers 
at 
Warner Inter-Insurance Bureau 
Write 


Lansing B. Warner, Incorporated 


104 South Michigan Avenue 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners’ Association 


POSS 


The use of 4—ONE—BOXES, proper- 
y designed and properly made, for your 
921 pack will save you real money. 


They are stronger than ather cases. 


They are cheaper than other reliable 
Cases. 


Let us quote you. 


4 - One Box Makers of New York 
105 Hudson St. NEW YORK 


| 

ON 

) : 
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CALIFORNIA MARKET 


Demand Light, but Prices Holding—Wholesale Trade Carrying 
Light Stocks—Canners Standing Up Well Under Strain 
—Pack Statistics Nearly Ready—Meeting of 
League Being Prepared For—California’s 
: Canned Food Gutput Tops a Hun- 

dred Millions in Value— 
Coast Notes. 


Reported by Telegraph. 


San Francisco, Dee, 25d, 1920. 

The Market—The demand for California canned fruits 
and vegetables continues light, in sympathy with general market 
conditions. but prices are being fairly well maintained and no 
break has oceurred, such as has been the case with salmon and 
na few other canned products. Under ordinary conditions the pack 
in this State is usually sold «nd delivered by this time, but prac- 
tically every canner now has unsold stock on hand, ranging from 
odds and ends to a substantial part of the output. Even firms that 
packed only to order have stocks on hand since orders have been 
cancelled by the wholesale and some goods turned back after de- 
liveries were made. The wholesale trade is carrying very light 
stocks. as a rule, and the same is true of retailers. Should the 
demand be anything near normal during the winter and spring 
the surplus in first hands should be moved without much trouble. 
No one is looking forward to any rush of business. but a steady 
and improved demand is expected after the first of the year. Owing 
to the high cost of sugar and fruit the home pack was light last 
summer and this fact is expected to aid the demand for the com- 
mercial pack. Despite the unusual strain to which canners have 
heen subjected by being compelled to carry their pack longer than 
usual, and in addition to extend credit to customers there have 
been practically no failures in this field, only two very small 
concerns having become involved in financial difficulties. 


Statistics Nearly Ready—Statistics on the 1920 pack are 
being compiled and will be ready early in the year, possibly by the 
time the Canners’ League of California holds its annual conven- 
tion, which will be on anuary 6. Figures on the apricot pack were 
issued several months ago and it was thought that those on 
éherries would be ready long before this. California packers 
have furnished full data in regard to the pack of this fruit but 
Oregon and Washington canners have been backward and it has 
been thought best to wait until] all have been heard from before 
making an announcement. The indications are that the output in 
the Northwest has been rather larger than estimates made early 
in the season. California tomato packers are sending in their 
figures and the outlook is that this pack will also be larger than 
was expected. The pack of peaches wil be about the same as 
last year, the pack of pears slightly less. while apricots showed 
a falling off of almost one-half. 

Annual Convention—-Plans for the annual convention of 
the Canners’ League of California are being whipped into shape 
rapidly and this promises to be a very interesting event. The usual 
program of set speeches is heing done with to a noticeable extent 
and informal discussions on subjects of direct interest to the trade 
will be in order. The’ meeting will be held at the Palace Hotel 
and the American Can Company has arranged to give its usual 
banquet. 

The Value of the State's Output—In a report to the San 
Francisco Chamber of Commerce, J. K. Armsby, chairman of the 
board of the California Packing Corporation, recently directed 
attention to the fact that the pack of fruits and vegetables in this 
State last year was valued at $108,096.675, bringing more wealth to 
California than any other industry, with the single exception of 
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petroleum. Not only does California rank first among the States 


of the Union in the production of canned fruits, but the total 
pack equals, if not exceeds, that of all other States combined. It 
also leads in diversified packing, there being few fruits or vege- 
tables not packed here, while it is the main source of supply for 
such lines as canned asparagus, apricots and ripe olives. 

Salmon—Salmon packers in British Columbia express the 
opinion that legislation will be enacted there evry shortly pro- 
viding for the Government inspection of canned salmon. Many of 
the leading packers have been working for years for the passage 
of such a law, and while different opinions are held as to the 
exact inspection system needed the consensus of opinion is that 
some system of inspection is required to help the industry. 

Nearly fifty thousand pounds of Columbia River canned sal- 
mon, bearing the brand of a packing company located at Astoria, 
Ore., have been ordered destroyed by Judge Tillman D. Johnson. 
of the Federal District Court, Salt Lake City, Utah. The goods 
were declared to have been improperly canned and unfit for human 
consumption. 


Coast Notes—The directors of the San Joaquin Valley 
Fruit Growers’ Association, who met in conference recently at 
Stockton, Cal, have adopted a new schedule of wages for farm 
help and this has been placed into effect already. The wages of 
ranch laborers and teamsters have been reduced to $60 a month 
and board, while those of pruners of trees and vines have been 
cut to 50 cents an hour. These represent a cut of almost 50 per 
cent. from the schedule that prevailed a year ago. 

A fire occurred at Long Beach, Cal., on December 14, causing 
a loss of about $200,000 to the plants of three large fish packing 
concerns. The blaze started in the plant of the Golden State Tuna 
Packing Company and spread to the Halfhill Tuna Packing Com- 
pany’s plant on one side and to the Los Angeles Tuna Packing 
Company's cannery on the other. 


The losses are estimated as 
follows: 


Golden State Vompany, $75,000; Halfhill Company. 
$100,000, and the Los Angeles Company, $25,000. 

The Alba Canning Company, Eighth and Jackson streets, San 
Jose, Cal.. has been sold to Keyoshi Horie. This concern has 
been making a specialty of canning tomatoes. 

Work on the new million-dollar plant of the California Pack- 
ing Corporation at Sacramento, Cal., is to be discontinued short- 
ly and will be resumed when conditions change for the better. It is 
believed that building costs will be materially reduced next year. 
This plant is being built to replace one destroyed by fire a few 
months ago. 

George H. Hooke & Co., a packing concern with offices at San 
Francisco, Cal., has lost a $20,000 suit brought against Mrs. Effia 
Heins on a contract for the delivery of blackberries from a ranch 
in the Pajaro Valley. 


“BERKELEY.” 


NEW DIRECTORY AND MARKET DATA BOOK 

Crain’s Market Data Book and Directory of Class, ‘Trade 
and Technical Papers, now on the press, promises to be of unusual 
interest to advertisers generally and users of trade and technical 
papers in particular. It not only lists all of the business publi- 
cations of the United States and Canada, giving circulations, rates, 
type page sizes, closing dates, etc.. but supplies a market analysis ; 
of each trade, profession and industry. Thus the reader is given 
the basic facts of each line in which he may be interested, in- 
cluding its buying power, buying methods, character of require- 
ments, etc. The volume, which is bound in cloth and contains 
nearly 500 pages, is published by G. D. Crain, Jr., 417 S. Dearborn 
street, Chicago. The price is $5. Orders in advance of publica- 
tion are being accepted at the rate of $3.75. 
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Solving the Double Seamer Problem 


It is now possible for us to supply, on a Rental Basis, three distinct types of 
Closing Machines. 


a @ Made by the E. W. Bliss Company of Brooklyn. 
Ge a CS j f 4 Cc A continuous operating machine, having a capacity of 
110 cans per minute with no spill, which will displace two 


of the ordinary single spindle type. 


(Westchester )Controlled by the Whitaker. Glessner Com- 
Wheeling No. ] 00 pany of Wheeling, West Virginia. 


A compact machine, having a minimum of wearing parts. 
Speed 55 cans per minute. 


5 A type making an unusually tight seam with which all t 
Max Ams No. 128 Canners are already familiar. Speed 55 cans per s 


minute. 


Southern Can Company 


Baltimore, Md. ( 
A\\\ 


Why a Monitor Blancher? 


You surely know of the 
remarkable service that the 
Monitor Blancher is giving. 
It is more than remarkable. 
It is marvelous. Year after 
year, it answers ‘‘Ready’’ 
to the start of the Pack, in 
spite of the strain and wear 
of the many packs it has 
handled. 


Durability to an Unequaled 
Degree is a Monitor Feature 


. THE WORK IT DOES IS UNBEATABLE 


Canadian Plant Huntley Mig. Co. SPECIAL AGENTS 
HUNTLEY MF’G CO., Ltd. A. K. ROBINS & CO., Baltimore, Md. 


BROWN BOGGS CO., L’t’d 
TILLSONBURG, ONT. SILVER CREEK, N. Y. Hamilton, Ont. 
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THE TRADE-MARK ACT OF 1920 


New Act Removes Many Restrictions Which Formerly Barred 
Certain Trade-Marks From Official Federal 
Registration. 


(By L. M. Mida, of Mida’s Trade-Mark Bureau, Chicago.) 
(Copyright 1920 by Mida’s Trade Mark Bureau.) 


Help in holding business already won and in gaining new pa- 
tronage is given manufacturers and exporters by the trade mark 
law of 1920. 

Before the passage of this law, there were trade marks in use 
which could not be registered under the Trade Mark Act of Feb- 
ruary 20, 1905. 

That is to say, although the validity of sach trade marks 
was acknowledged in common law, they did not meet the require- 
ments of the United States Patent Office. 

In many instances, such trade marks earned their popularity 
at first in local circles of trade. They served to identify a product 
in the community where it was made and sold. 


When devising these emblems, manufaecurers had in mind 
some symbol which would not be hard to remember. Moreover, 
they scught to Compose a token which would be different enough 
from other trade marks to enable people easily to reeognize the 
goods to which it was applied. 

Not much thought was spent upon whether or not the trade 
mark could obtain registration in the Patent Office at) Wash- 
ington, D.C. 

There were humerous cases in which a time cume when the 


manufacturer. achieved national distribution of his product under 


the local trade mark and began to plan for business in foreign 
markets. 

Then he discovered that his trade mark could not get official 
recognition abroad because some fcreign countries require certifi- 
cates of United States registration before granting similar rights 
under their laws. 

The new Trade Mark Act of 1920 removes this obstacle from 
scores of trade marks which have hitherto been valid only in 
common law. 
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A notable example is that of “Kitchen Klenzer,” which was 
refused registration under the law of 1905 because it is descrip- 
tive in character. 

The manufacturers of Kitchen Klenzer had spent a fortune 
in advertising that name. When they were refused registration 
for it under the law of 1905, they appealed to the Commissioner of 
Patents. 


The latter could legally pursue only one course in the matter. 
He was obliged to confirm the Examiner of Trade Marks in his 
decision that this mark was descriptive and, consequently, barred 
from registration under the provisions of the law. 

The new Trade Mark Act of 1920 permits registration of de- 
scriptive or geographical words and names of persons, firms. or 
corporations, without requiring that they be displayed in some pe- 
culiar or distinctive manner. 

Certain reasonable restrictions, however, remain in effect, for- 
hidding registration of trade marks consisting of immoral or scan- 
dalous matter or comprising the flag or coat of arms or other 
insignia of the United States or any similation thereof, or of any 
State or municipality or of any foreign nation. or of any design 
or picture which has been or may hereafter be adopted by any 
fraternal society as its emblem, or of any name, distinguishing 
mark, character, emblem, colors, flag, or banner adepted and pub- 
licly used by any institution, organization, club. or society which 
Was incorporated in any State in.the United States prior to the 
date of the adoption and use by the applicant. 

Thus the Trade Mark Act of 1920 does not exclude marks 
which are merely geographical as for example the word “Cleve- 
land.” which has become widely known in connection with a line 
of tractors. 

This trade mark represents big values in the form of good will 
resulting from persistent publicity and its logical accompaniment, 
good craftsmanship and uniform quality. 

It was refused registration under the law of 1905, but has 
heen granted Federal recognition under the more liberal provi- 
sions of the Trade Mark Act of 1920. 

Other marks, descriptive in character, were rejected under 
the old law for the reason that they consisted principally of a 
representation of the goods upon which they were used. 

A case in point is that of a picture of a pair of children’s 
garters, employed as a trade mark for garters. 

Continued on Page 35 


Rice’s Dependable Tomato Seed 


advocated by experts at your State Convention. 


ity seed can be sold. 


A View on our Michigan Seed Farms Showing Cold Frames for the Growing of Tomato Plants for Seed Purposes only 
N our Michigan Seed Farms we are breeding and developing Canners’ stocks of Tomato Seed which will meet all the requirements 


Our Tomato Seed is produced along scientific principles by men trained in Plant Breeding and Selection; is grown only for seed pur- 
poses and for Hardiness, Earliness and freedom from disease is unsurpassed. Ask for our prices which are as reasonable as a high qual- 


JEROME B. RICE SEED Co. 


Earliana 
Chalk’s Jewel 
Bonny Best 


John Baer 
Matchless 


Greater Baltimore 
Red Rock 


Stone 


Put up to suit your needs 


Carmbridge, N. Y. 
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3 Car Capacity 


STEAM BOX 


For Oysters Sweet Potatoes, Etc. 


Can ship same day order is received 


Write for special price. 


co. 


ROBINS & 
(ROBERT A. SINDALL) 


BALTIMORE MARYLAND 


THE MORRAL 
CORN HUSKER 
Either SINGLE or DOUBLE 

THE MORRAL 
CORN CUTTER 

Either SINGLE or DOUBLE CUT 


Write for Prices and Further Particulars 
MORRAL BROTHERS 
MORRAL, OHIO 


BROWN, BOGGS CO., Ltd., Hamilton, Oat. PATENTED 
Sole Agents for Canada 


PATENTED 


To Insure 
Deliveries 
to Customers 


FOUR 
SEPARATE 
FACTORIES 


ADDRESS 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS 
CAN 


Oyster and Shrimp CANS 


COMPANY 


Combined 
Capacity 
Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


VEIRTON. WEST VA.; 
pe FACTORIES 


PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. Weirton, Hancock Co., West Va. 
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ATLANTIC CITY--THE CONVENTION CITY 


JANUARY 17th-21st, 1921 


National Canners’ Association—Machinery & Supplies Association—National 
Canned Foods & Dried Fruit Brokers Association—Big 
Machinery Exhibit on Youngs Pier. 


INFORMATION ABOUT THE BIG MEETING 


Atlantic City hotel keepers; accustomed to large conventions 
have expressed surprise at the way reservations have been pour- 
ing in. Many of the beach front hotels have been reserved to ca- 
pacity for a number of weeks. However. due to the fact there is 
no headquarters hotel this year, heavy reservations have been 
the order all along the beach. 


A. T. Bell, president of the Atlantic City Publicity Bureau, 
has given assurance that there will be ample accommodations 
for everyone. Nevertheless, advance reservations should be made 
at once. 


Big plans are under way for the new features of the conven- 
tion this year, the complimentary luncheon and entertainment 
which will be given to the ladies by the Canning Machinery & Sup- 
plies Association, the Canned Foods Demonstration by the National 
Canners’ Association, and the enlarged program for the Home 
Economics Section of the National Canners. 


Liva wires are engaged in this work, President Sells and 
Frank C. Engelhart, of the Chicago Solder Co., in charge of the 
ladies entertainment: Frank M. Shook in charge of the Canned 
Foods Demonstration. and Russell B. Kingman, president of Purity 
Cross, Ine., Orange, N. J., in charge of the Home Economics Sec- 
tion. As at present scheduled the luncheon will be given at the 
Marlborough-Blenheim, Tuesday at 1.00 P. M., January 18; the 
Canned Foods Demonstration, through the courtesy of the ma- 
chinery people will be given on the balcony of the Million-Dollar 
Pier. The Home Economics meeting will be held Wednesday night 
in the new auditorium of Haddon Hall, on the Boardwalk, near the 
Steel Pier. This is said to be the most up-to-date hall in Atlantic 
City. 


President Sears is making a special appeal this year for 
visitors to the convention to make every effort to arrive at all 
sessions promptly. He declares because of the long and important 
programs it will be necessary to call the meetings at the hour 
indicated. 

At this convention the general sessions are scheduled as fol- 
lows: Opening session, devoted to the three Associations, at 2.00 
P. M., Monday, January 17; general session devoted to consumer, 
7.30 P. M., Monday night; general session devoted to agriculture, 
9 A. M. Tuesday, January 18; general session devoted to scientific 
problems, 9 A. M. Wednesday, January 19; general session de- 
voted to merchandising. 9 A. M. Thursday, January 20; general 
session devoted to committee reports, Friday, January 20, at 
9.00 A. M. 


The agreement with the Atlantic City Publicity Bureau calls 
for a different system of registration than heretofore employed 
by the National Canners’ Association and it will be necessary to 
comply with its requirements. 

Upon arrival everyone should immediately go to his hotel and 
secure accommodations. The hotel, in turn, will issue to each per- 
son attending the convention a hotel certificate which should be 
presented at once at the secretary's office. A badge will then be 
issued. 

In order to enter the Machinery Exhibition Hall it will be 
necessary to have a badge, which can be obtained at the secretary's 
office upon registering and after securing the hotel certificate, in 
compliance with the Atlantic City Publicity Bureau plan as out- 
lined above, 


The Executive Committee of the Canning Machinery & Sup- 
plies Association has made special arrangements regarding the 
badges required for the members of their Association. Members 
should communicate with Mr. J. A. Hanna, secretary, Cadiz, Ohio. 


Badges for the National Canned Food and Dried Fruit Brok- 
ers’ Association will be supplied by the secretary, Mr. James M. 
Hobbs, as usual. but in order to obtain badges they must comply 
with the request of the Atlantic City Publicity Bureau and secure 
the necessary hotel certificates. Individuals or firms, not mem- 
bers of this Association, will not be furnished with the member- 
ship badges of the Brokers’ Association. 

Persons who will not remain over night or will stop with 
friends can secure temporary certificates upon identification from 
an official of the Atlantic City Publicity Bureau, located at the 
secretary's office. These certificates when presented at the regis- 
tration desk will entitle holders to badges. 


Raw Products Bureau Exhibit—The Bureau of Raw Prod- 
ucts Research has enlisted the active co-operation of the United 
States Department of Agriculture in developing its convention 
plans. The bureau promises an educational exhibit which, it is 
said, no canners of corn, peas or tomatoes can afford to miss. 

The several offices in the Federal department, whose work 
has bearing on the improvement of canners crops are entitled 
to much credit for the constructive scientific work accomplished 
during the past year. ; 

Of special interest to pea canners will be the exhibit under the 
auspices of the Raw Products Bureau, in which will be shown 
growing samples of the kind of spurious Alaska peas which en- 
tailed such large losses. 

Tomato canners will be shown how to improve the quality 
of the seed stock and the yield per acre of this important erop. 
Improvements which have already been made will be illustrated 
and methods indicated for further progress. 


Canners of corn will be shown a complete and graphie objec. 
lesson on the diseases so prevalent in sweet corn seed stocks. 
These wide-spread diseases cause irregular stands, barren or 
blighted stalks, and “nubbin” ears.” The exhibit will show clearly 
how to determine the presence of the disease in seed and will 
illustrate in a practical way how seed may be so treated that 
the disease-carrying ears may be eliminated. A new type of 
germinator developed by the Agricultural Department and already 
used with the greatest success by some Middle West canners 
will be given an opportunity to lear how diseased ears and 
diseased seedlings look and how they may be avoided. 


Inspection Booth at Atlantic City will be used as a meeting 
place for canners with directors of inspection, and will be sup 
plied with literature and other up-to-date information relating 
to the inspection service. A special map is being prepared show- 
ing the extent and scope of the service and we hope to add some 
other features of interest to the canners. 


In Machinery Hall—The exhibits of the National Canners’ 
Association are coming along in fine shape. Through the courtes) 
of the Canning Machinery & Supplies Association they will have 
a splendid place, prominently located, in Machinery Hall. 

At the booth of the Research Laboratory there will be ap 
paratus illustrating the methods of dealing with some of. the 
leading problems of the canning industry, such as the bacteriolog- 
ical examination of canned foods and the determination of heat 
penetration. The main purpose of the exhibit will be to afford 
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We excel Our Labels 
Desi are the Thghes est Standard 


erit for Commercial Value. 


Stecher ©. 
Rochester, 


> 


THREE ovtstanoinc REASONS WHY 


You Should Install 


Troyer-Fox Non-Spill Closing Machines In Your Factory 


FIRST—The elimination of waste. SECOND—Speeding up production 
THIRD—Thorough dependability. 
Stopping waste, due to spill-jammed cans—seam leaks; will save the 
original cost of the Machine many times. 


Speeding up production just when you need it and that is when your 
receiving room is piled high with perishable food products. 


75 to 90 cans per minute- One Troyer-Fox taking the place of two of 
other makes. 

A dependable machine is necessary, if you are to be assured of unin- 
terrupted service during the rush of the canning season. 


If you will write us, we will tell you where Troyer- 
Fox Machines are installed and giving satisfactory ser- 
vice under conditions like yours. 


Troyer-Fox Non-Spill Closing Machines will be on 
display at the National Canners’ ee Convention 
at Atlantic City in January. Come and See Them 


SEATTLE-ASTORIA IRON WORKS 


Builder of Troyer-Fox Can Making and Canners’ Machinery 
MAIN OFFICE 


601 Myrtle Street, Seattle, Wash. 


TROYER-FOX NON-SPILL CLOSING 
MACHINE, 90 Cans per minute BRANCH OFFICE 


112 MARKET STREET San Francisco, Calif. 
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a place where some of the key men of the laboratory will be 
available to discuss the work and also to discuss the technicoloz- 
ical problems which visiting canners may have in mind, 

Great interest on the part of canners is being shown in the 
canned foods demonstration to be given at the Atlantic City Con- 
vention. The demonstration will consist of showing in separate 
hooths each variety of canned foods; the varieties will be dis- 
played in the different types according to methods of canning aad 
the different grades of quality. 

Not only will the general line of canned foods be displayed 
but sufficient booths will be devoted to the specialties in Canned 
foods to permit of a complete display of the various kinds and 
qualities of the speciality lines. Already letters are being  re- 
ceived which indicate there will be a full line of all types and 
varieties of canned foods donated by the industry for this par- 
pose. The Machinery Hall will be open for the placing of ex- 
hibits on January 10th. thus giving ample time to have the booths 
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be the headquarters of the Advertising Bureau. It is planned 
to have complete copies of advertising at this booth and it is 
hoped that advance copies of the advertising to appear later 
during 1921 may be on exhibit also. 

It is the wish of the Educational Committee that the canners 
who have subscribed to the advertising campaign as well as 
this law. 

Possibly in the past some reader of this article may have 
bought, or know of some friend who has bought, a can labelled 
tomatoes, containing very few tomatoes, the can being filled with 
liquor of some sort. 

This liquor may have been, either water, or so called “puree.” 
‘ This puree is defined broadly under two classes. 

“Whole tomato puree.” made from the 
“skin and core pulp.” 


whole tomato, anl 


This later was made from the juice ex- 
tracted by various methods from the waste or refusé, and was the 
sort generally psed in canning tomatoes with puree. 


properly installed and the exhibit ready for the opening on Mon- 
day evening, January 17th. : 

The Association is arranging for the equipping of the booths 
with the necessary supply of tables, counters, ete. Members of 
the industry are indebted to the Canning Machinery & Supplies 
Association for the use of the cntire balcony on Young's Million- 
Dollar Pier for this purpose. This will give ample room for a dis- 
play of all the various types of canned foods and this display 
should be of interest not only to the pubiie who will be admitted 
to the pier from seven to ten each evening, but will also be of 
great interest to the canners as well as other delegates attend- 
ing the convention. 


It is the plan of the Educational Committee to maintain dur- 
ing the conyention week a booth in the Machinery Hall which will 


Youngs Pier Where the Machinery and Supplies Exhibit will be held. 


It is possible, and comparatively easy, to make good clean 
tomato pulp from whole tomatoes. It is also possible, but com 
paratively: difficult, to make good clean wholesome pulp fron: 
cores and skins, 

Many packers did make such pulp, others failed to overcome 
the varicus difficulties attendant upon its manufacture, and abusc- 
crept in to such an extent that the business needed drastic ren- 
ovation. 

This renovation was accomplished by the packers themselves. 
who had drawn, and secured the passage of, a law, prohibiting the 
use of any liquid whatever in a can of tomatoes except the juice 
arising from the tomatoes themseives, “after having been core: 
and peeled.” 

In other words tomatces must now be prepared for canning 
in the packing houses of Maryland and Delaware exactly as 
the housewife prepares them for canning in her own kitchen, 


: 
. 5 ay ie 
4 
2: 


THE CANNING TRADE. 


CARNAHAN, The Sign of Quality 
i TIN PLATES 
IF IT IS THE BEST WE MAKE IT _ 
The Carnahan Tin Plate & Sheet Co. 
CANTON, OHIO 
BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 
San Francisco 
: Los Angeles 
Rolph, Mills & Co. Seattle 
Portland 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 


rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE co. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


Cuicaco, ILL. 


CALVERT LITHOGRAPHING CoO. 


“THE MODEL SHOP” 


DESIGNERS AND. MANUFACTURERS 


LABELS AND CARTONS 


DETROIT, MICH. Omana, Nes. 
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others who may be interested, will make this booth their head- 
quarters. There will be in attendance at the booth at all times 
persons who are in full touch with the advertising campaign. 


The Home Economies Section, Russell B. Kingman, chair- 
man, is expecting to secure for speakers several of the leading 
figures in food reform of the age. Other addresses will be made 
by the editors or representatives of some of the principal women’s 
publications of the country. 


The Convention Bureau of Atlantic City has printed, ready 
for distribution, a full list of the hotels! and their rates. 
should write for a copy of this. 


You 


standards, 1920 packing, in either of these States, is protected by 
and the consumer may buy and use on their tables tomatoes 
packed in these States during the season of 1920, and we hope, for 
all times from.now on, without being haunted by the fear that 
they contain any other substance than good clean tomatoes. 


There is in those States a very efficient State inspection, as 
well as the usual Federal inspection; no factory is allowed to 
operate until it meets the very drastic requirements of the Fed- 
eral and State laws as to sanitary condition, and the canners have 
in addition two sets of inspectors of their own. 


One set to prevent violations of the above State law, and one 
set provided by the National Canners’ Association to certify to the 


The Call of the Ocean, which no one one can resist. 


NEW CANNED TOMATO LAW 


(Note—H. B. Messenger, Federalsburg, Md., is doing 
some good advertising for the industry in an indirect 
way. For instance, the following article, with the head 
as given above, was prepared in printed, single column 
form and sent to local daily and weekly papers. And 
it was used, and every such publication helps that much, 
EpIror. ) 


This law was passed by the Legislatures of Maryland and 
Delaware in the Winter and Spring of 1920, and went into effect 
at once. 


All the tomatoes packed during the 1920 season in those States 
were governed by this law, and any purchaser of canned tomatoes, 


pack of such manufacturers as are members of the National In- 
spection and Advertising Bureau. 


This is a very efficient daily inspection of the pack of members 
of the Association. and goods so inspected are allowed to carry 
on the label the official seal of the Association, which carries with 
it a certification that the goods on which it appears have been 
so inspected and comply with the very stringent ryles of the 
Association. 


All of these various precautions protect the consumer to an 
extent which has never before obtained, and goods so inspected 
may well become a favored article on the table of every con- 


sumer in the land, or in any part of the world where they may 
be offered for sale. 
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It Never Was Possible 
| Before 


products as preserves, jams, jelly, marma- 
lade and similar products. 


And on accuracy and cleanliness of 
fill depend in a large measure your daily 
output and cost. 


© 
But this is only one machine. 
We are striving each day to perfect 
machines and methods that will increase 
your production, save you more labor and 
and time, decrease costs. 
Watch these ads for other units of Kiefer 
= packaging equipment or send for catalogs 
| 


To fill as accurately and cleanly, such A _. Wal 
| 

9 


and get complete information ae 
The Karl Kiefer Machine Co. Cincinnati, Ohio 


OF 


BALTIMORE - NEW YORK 
(CINCINNATI 


= 
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NATIONAL KRAUT PACKERS MEET 
’ Statistics of Stock on Hand Show Product in Strong Position— 
A Report of the Meeting by the President. . 

The December meeting of the National Kraut Packers’ Asso- 
ciation assembled in the Secor Hotel. Toledo, Ohio, December 14. 

While the attendance was not as large as former meetings, re- 

_ ports from members not in attendance were more comprehensive 
than usual. 

The meeting proved to be very interesting, and those present 
were very enthusiastic about the prospects for a firm kraut market. 
as canned kraut has not been on the toboggan as is the case in 
other lines. 

Secretary W. H. Knox assembied the reports, which showed in 
aggregate 167,045 45-gallon casks manufactured this year. This 
is 25 per cent. less than the amount cut in 1918. 

Looking back 44,700 casks were carried over from the 1918 
pack into 1919, which was on hand in the fall of 1919. 

Due to the small pack of 1919 there were only 6,940 casks 
earried over from 1919 to the fall of 1920. This carry-over is 
the lowest it has been in a good many years. 

The most interesting feature of the figures compiled is in 
the amount of kraut on hand at this time. as compared to the 

amount on hand last year at the end of the season: 1919, on 
hand, 77.860 casks; 1920, on hand, 89,080 casks. 

It must also be remembered that in the fall of 1919 jobbers 
earried over great quantities of canned kraut from 1918. High 
prices prevailing at the end of 1919 prevented jobbers from stock- 
ing up so that at this time their stocks are very low. Spot demand 
for small quantities is especially good. As a result canned kraut 
market is still firm in spite of the fact that the market of some 
other canned foods is demoralized. 

The packers who attended the meeting have gone home feel- 
ing very optimistic as to the future in marketing their product. 

In the discussion it was made clear that most canners who 
are not kraut manufacturers, who buy their supplies from kraut 
packers, have very little on hand and wilk be in the market for 
their spring trade. 

The great influx of immigrants to this country will also in- 
crease the demand. In itself kraut is a cheap dish and with low 
prices of pork we look forward to a greater demand after the 
holidays. 

The quality of kraut packed this year is the best that has 


OO 


by the University. 
and expense we have put forth. 


Indianapolis, 
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been placed on the market in a good many years. 
of good size and ripe in all sections of the country, 
weather during the fall months aided fermentation. 


Cabbage was 
and the warm 
All food pro- 
ducers, especially kraut packers, know from experience that if the 


quality in generai is poor the demand falls off; conversely, if the 
quality is good as it is this year the demand will certainly increase. 

Nearly all of the pcmens who are members of this association 
have subscribed to the National Canners’ inspection, which has 
helped a great deal in the production of high-grade kraut, not 
alone as to sanitary conditions, but as to the actual quality as well. 


HERE’S HOW YOUR “SALESMEN” REPRESENT YOU! 


How much good will a circular like this do in these times? 
Grocers Supply Company, Merchandise Broker 
Canned Foods and Food Specialists. 


Wausau, Wis., Dec. 6th, 1920. 

To our Associate Brokers: When a wheel is slipping on a 
rail ,apply sand. There is many a slip in business that a little 
grit will overcome. 

In line with our circular of last week we are giving you 
a new list of spot peas. We are not quoting much of anything 
in standard and extra standard peas. If you want them we 
have them, plenty of them. However, we do not feel that it 
will do the market any good to push these grades at this time. 
On the other hand the balance of the junk ought to be cleaned 
up and a buyer, here and there, really neds fancy goods and 
is willing to pay for them. 

The following are offered subject to prior sale and con- 
firmation: 


(Note that the poorest goods are offered not last but first. 
Editor.) 


1086 auality Detier.... .75 
Then follows a long list of fancy pea prices, ending up 

with: ‘“‘All of the above are f. o. b. factory. Most of these pack- 


ers have standard and extra standard goods that can be bought 
—worth the money to fill up a car. A few of them have corn, 
beets or kraut. 


Yours very truly, 
GROCERS SUPPLY COMPANY. 


POSS 


‘Tomato 


. 


OOO 


In 1918 Purdue University, at the solicitation of the Indiana Canners’ 
Association, agreed to supervise the growing of special fields of tomatoes 
for seed purposes so that the members of the association would be assured 
a high grade of seed. This work was carried out and has continued each 
year until we now have seed that represents the second year of selection 
It is a very high grade seed and fully repays the time 


We have a limited quantity of this seed to offer canners outside our as- 
sociation at the same price paid by members. 


Indiana Canners Association 
357 TRANSPORTATION BUILDING 


Indiana 
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Address | 
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TOMATO—“The Landreth” 


Price $9.00 per pound 
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ATLANTIC 


POSS 


ATLANTIC CAN CO. 


BALTIMORE, :=:-: 


MARYLAND. 


OTHER VARIETIES OF TOMATOES 


LANDRETH’S TEN TON............... 


GREATER BALTIMORE................ 110 Days 
ROYAL RED....... .. 


OTHER SEEDS 
Beet Cucumber Cabbage Pumpkin 
Squash Okra Spinach Cauliflower 
Beans—Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 


Business Founded 1784 The Oldest Seed House in America 
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THE LANDRETH 90 Days $9.00 eas 
DELAWARE BE 100 Days 5.00 a 
LANDRETHS’ RE 110 Days 4.50 ee 
CHALK’S JEWE 95 Days 3.50 


A decision has just been rendered by Justice Mullan, of the 
New York Supreme Court, upholding the validity of the arbitra- 
tion clause of the Walten Law (New York State). which wa. 
passed by the last Legislature at the instance of the Arbitra- 
tion Committee of the Chamber of Commerce of the State of New 
York, of which Mr. Charles L. Bernheimer is chairman. This law 
was strongly supported by the New York Merchants’ Association, 
which has kept in close touch with the work of the Chamber's 
arbitration bureau. 


Basis of the Dispute—The decision arose from a contro- 
versy between the Japanese firm of Shima and Company, Ltd, 
and the Pierce Company, of East Rochester. According to the 
New York Law Journal, Shima & Co. made a contract with the 
Pierce Company under which it was to sell a quantity of oil, to 
be shipped frem the Orient to the Pierce Company at its place 
of business in East Rochester. The agreed terms of paymen: 
were “net cash, sight draft against railroad bill of lading.” 

The contract contained an arbitration clause which read as 
follows: 

Any differences arising between the parties to this 
contract do not invalidate same, but shall be settled by 
arbitration at New York, unless otherwise specified herein, 
and decision by such arbitration shal] be final and binding 
on beth parties, each shipment to be considered separately. 


Refused to Arbitrate—Shima & Co. shipped the oil as 
agreed and presented a properly endorsed bill of lading and a 
sight draft for the purchase price to the Pierce Company. The 
latter company, however, refused to accept the bill of lading or 
to pay for the oil upon the ground that it was not of the quality 
ordered, and declined to arbitrate. Shima & Co. thereupon aske | 
the Supreme Court to direct the Pierce Company to arbitrate. 
basing its application upon the provisions of the Walton law. 

There was no dispute as to the facts nor did the Pierce Com- 
pany raise any question as to the Constitutional validity of the 
Walten law: but it refused to arbitrate upon the ground that the 
agreement to arbitrate did not comply with the requirements of 
Section 2366 of the Code of Civil Procedure and that petitioner 
had not pleaded in its petition facts showing compliance with tho 
requirements of Section 15 of the General Corporation law. 

Just’ce Mullan’'s Opinion—Justice Mullan he d both 
grounds te be untenable. He said: 


“Section 2366, C. C. P.. provides that ‘two or more persons 
may, by an instrument in writing, duly acknowledged or proven. 
and certified. in like manner as a deed to be recorded, submit to 
the arbitrators any controversy existing between them at the time 
of the submission which might be the subject of an action.” Sec- 
tion 2 <.f the Arbitration law reads, in full, as follows: 

“*Validity of arbitration agreements. A provision in a written 
contract to settle by arbitration a controversy thereafter arising 
between the parties of the contract. or a submission hereafter 
entered into of an existing controversy to arbitration pursuant 
to title eight of chapter seventeen of the Code of Civil Procedure, 
shall be valid, enforcible and irrevocable, save upon such grounds 
as exist at law or in equity for the revocation of any contract.’ 

Clear D'stinction Made—‘‘A clear distinction is thus made 
between submissions to arbitration under the old practice and en- 
gagements to arbitrate appearing in written contracts, and I think 
it is very plain that it was not the intention of the Legislature 
to previde, in respect of the latter class, that contracts containing 
such an agreement should be acknowledged or proved. Section 
15 of the General Corporation law has no applicability. The con- 
tract in question was made in the course of ‘commerce with for- 
eign nations’ (U. S. Constitution, Art. 1, See. 8) and it is beyond 
the power of a State so to restrict the right of a foreign corpora- 
tion to sue in its courts for the enforcement of rights arising 
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ARBITRATION CLAUSE HALTS CONTRACT REPUDIATION 
IN NEW YORK STATE 


out of such a.contract (Sioux Remedy Co. vs. Cope. 235 U. S.. 
197; Fletcher, Cye. Corporation, vol. 8, p. 9508). The Pierce 


_Company makes much of the fact, if it be such, ‘that the petitioner 


does a considerable local business in this State, and that it has 
a permanent office here. It is wholly immaterial what other busi- 
ness the petitioner does here if the transaction in question is one 
in foreign commerce’ (Western Union Tel. Co. vs. Kansas, 216 U. 
S. 1, at p. 27: Sioux Remedy Co. vs. Cope, supra, at 208). The 
petitioner is entitled to a direction that the Pierce Company pr.- 
ceed to arbitrate. Settle order.” 

Protection Against Cancellation — Chairman Bernheimer 
points out that the Walton act provides ample protection against 
the cancellation of contracts in this State. While he points oui 
that greater care must be taken in the preparation and exchange 
of every-day business contracts and in ascertaining the responsi- 
bility and standing of customers, inclusion of the arbitration 
clause will afford a large measure of relief. 

In discussing this remedy, Chairman Bernheimer said: 

“IT suggest that no business contract, at least in the State of 
New York, be executed without an arbitration clause, which should 
be carefully drawn, with legal advice, and adapted to the specific 
requirements of the case. The contract should provide for the 
arbitration to take place under the auspices of some commercial 
body having the necessary facilities and rules governing procedure. 
Under the Walton act in this State a clause in a contract con- 
taining an agreement to arbitrate a future difference is as valid, 
binding and irrevocable as any other feature of the contract. The 
act does not make arbitration compulsory, but after an agree- 
ment to arbitrate any future difference has been made it cannot 
be disregarded as in the past. 

Arb‘tration Clause Suggested-—‘‘A number of queries have 
come to me of late, as chairman of the Committee on Arbitration, 
as to the proper wording of an arbitration clause. The follow- 
ing tentative clause has been drawn up, but I suggest that no firm 
use it without first consulting their attorney regarding its effective- 
hess in the particular case concerned: ‘Any dispute arising under, 
out of or in connection with, or in relation to this contract shall 
he submitted to arbitration under the rules for the time being 
of the Committee on Arbitration of the Chamber of Commerce of 
the State of New York.’ ” 

Apropos of the standing of an arbitration clause in a eGan- 
ceHed contract which has been fulfilled in part, Mr. Bernheimer 
said that there was no question but that it would hold good if 
tested in the courts. Where no part of the contract had been 
executed, however, there is some question as to whether its ean- 
cellation would not abrogate the arbitration clause as well. A 
ruling on this point in the near future is to be hoped for. 

Cancellation Evil Widespread — Regarding cance!lations 
that have taken place in the last several months, Mr. Bernheimer 
had this to say: 

“The Arbitraticn Committee of the New York State Cham- 
ber has found that unjustifiable cancellations have been resorted 
to by both American and foreign firms, irrespective of size. 
financial strength or the length of their commercial lives. How- 
ever, the majority of concerns which have been responsible for 
the great wave of contract repudiations are those of mushroom 
growth. These firms, it has been found, either sprang into exist- 
ence as a result of the war or grew inordinately because of. it. 
notwithstanding the lack of experience of the men in them, their 
lack of capital and their lack of moral background, 

“The experiences of the recent past disclose the fact that 


many merchants have not yet absorbed the eternal truth that a 
business contract is a sacred obligation, no less sacred, perhaps. 
than the covenants contained in our Constitution. If it were 
pointed out to them that the only thing between the enjoyment 
of their lives and property and barbarism is a contract, they would 
doubtless consider the suggestion a sign of weak-mindedness. For 
the sake of a very unsubstantial advantage they break contracts. 
unmindful of their loss of self-respect and of their damaged repu- 
tation among their fellow men, unmindful even that they are 
breaking their sacred word of honor.” 
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CALDWELL “HELICOID” SCREW CONVEYORS 
3 in. to 16 in. diameter, black or galvanized. Steel 
troughs black or galvanized 


APRON CONVEYORS with detachable or roller 
chain fitted with wood or steel slats, 


BELT CONVEYOR MATERIAL cast iron, steel or 
wood rolls, bearings, pulleys, driving machinery. 


ELEVATORS, boots, casings, buckets, belting. 


CHAIN standard sizes detachable malleable chain 
carried in stock. 


A complete line of ELEVATING, CONVEYING and 
POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
NEW YORK: 50 CHURCH STREET 


“It Sticks for Keeps” 


Established 1879 


Adex Manufacturing 
Company 


Manufacturers of 


ADHESIVE GUMS, 
GLUE AND PASTE 


604-606 W. Pratt Street 
BALTIMORE MARYLAND 


Over Two Thousand 


Chisholm- Scott 


Viners 
and Five Hundred 


White Style Feeders 


_ in use in the United States 


These feeders do not tear the pods from the 


vines as other feeders do. 


For informatior, write the 


CHISHOLM-SCOTT CO. 


71 East State Street COLUMBUS, OHIO 
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CANNING NOTES 


‘Bushnell, U1.—The Military Tract Canning Company very 


recently made its last shipment, and cleaned up its work for. 


the season, by shipping to John Sexton, Chicago, 1,500 cases 
of tomatoes, each case containing six gallons. Next season 
they may be engaged in canning other fruits and vegetables. 

Kingston, N. C.—Tie Chamber of Commerce is interested 
in establishing a canning factory, it is reported. 

Greenville, Mich.—The Chamber of Commerce is negotia- 
ting for the erection of a canning factory here. A meeting 
was held Saturday, December 11, to discuss the proposed in- 
dustry. 

Norfolk, Neb.—The canning factory here has been closed 
down until next January, due to lack of buying on the part of 
jobbers. 

Chillicothe, Ohio—The Seare & Nichols Canning Company, 
Chillicothe, announce an increase of capital from $1,000,000 
to $3,000,000. 


Milwaukee, Wis.—The directors of the Chippewa Pure 
Food Company met in Milwaukee recently and voted an in- 
crease in the capital stock from $100,000 to $350,000. It is 
the plan to erect a canning factory at Holcombe, where peas, 
beans and pumpkins will be canned. This company is affiliated 
with the Chippewa Valley Sheep Company, which owns a large 
sheep ranch near Holcombe, It is the purpose of the sheep 
company to plant 600 acres of produce to be used in the ean- 
ning plant. 

Reeseville, Wis. —Reeseville will have a canning factory 
in operation by next summer if present plans are completed. 
as excavations for the new plant are to begin this fall. Two 
acres of land along the railway tracks of the C., M. & St. P. 
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Co. have been acquired from C, W. Steinacker, and the build- 
ings to be erected will be of modern type and fully equipped. 
The company will be named the Ree-eville Canning Company 
and has been incorporated; capital, $75,000. 


Milwaukee, Wis.—Appointment cf a receiver for the Hor- 
tonville Canning Company, which has felt labor shortage and 
a falling market, was authorized by Judge Edgar V. Werner, 
of the Circuit Court. Attorney J. P. Frank was appointed. 
The company. whose plant is in Hortonville, got into diffi- 
culties when farmers refused to deliver peas at the contract 
price of 3 cents a pound because they could not obtain the 
labor to harvest the crop. After it became evident that the 
crop would be wasted unless an agreement was reached, the 
company agreed to a price of 4 cents a pound, but later ob- 
jected to this, alleging that it was forced into an undesirable 
bargain. It is said the company’s property and stock on hand 
is sufficient to pay all creditors 100 per cent. 


To Save Money See the 


“Wanted & For Sale” Ads 


Chicago Office 
20 E. Jackson Boulevard 


Max Ams Double Seamer 


“The Miracle on Your Table” 


THE MAX AMS MACHINE CO. 


101 Park Avenue 


CHARLES M. AMS, President 


The Machines Used 
in Making Possible 


New York City 


Special Agents 
The Premier Machinery Co. 
San Francisco, Cal. 
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PULP MACHINES AND PULP FINISHING MACHINES 
—— FO R——_ 


PULP AND CATSUP MAKERS 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. | 


The Sinclair-Scott Company 
Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 


Have You Lost Money on Spills? 


Are you Tired of Paying for Repair Parts? Would you Like to Forget about Breakdowns? 
Is the Time of Your Operators Valuable ? 


ELIMINATE YOUR TROUBLES BY EQUIPPING WITH 


Angelus Non-Spill Double Seamers 
We Have Satisfied Others Why Not You? 
| ANGELUS SANITARY CAN MACHINE Co. 
282 San Fernando Boulevard ° : - LOS ANGELES, CAL. 
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THE PROPOSED UNIFORM CONTRACT 
Submitted by Canned Goods Exchange 

In line with practically every other Association, the Canned 
Goods Exchange is at werk upon a uniform contract. The com- 
mittee, of which Mr. Chas. G. Summers, Jr., is chairman, has 
submitted the following. Action on it will be taken at the next 
meeting of the Exchange: 

PROPOSED 
Uniform Future Contract 
CANNED GOODS EXCHANGE OF BALTIMORE 

To be executed in Triplicate 

One copy for Buyer 

One copy for Seller 

One copy for Broker 


Shipping Instructions 
Salesman 
Broker 
TERMS—Cash less 1%% in 10 days, or less 144% 
Sight Draft to Bill of Lading, payable on presenta- 
tion, sellers option. 


Will not be insured unless 
Buyer so herein instructs. 


“Case | Dozen | Size Brand | Description | Price per Doz. 
| | | | | fo.b.Cannery . 
| ] | | 
| | >| | | 
| | 
| | | | 
| | | | | 
| | | 
| | | | | 
| | | | 


F. O. B. at 


Are buyers labels desired 


Sellers label unless otherwise specified 


F. O. B. Sellers shipping point. Whether shipped to Buyers 
or Sellers order, goods are at risk of Buyer from and after de- 
livery to carrier and Buyer hereby assumes responsibility as to 
shortage. loss, delay or damage in transit upon issuance by carrie’ 
of B/L or Shipping Receipt. When Buyers instruct Sellers to ship 
in a “Pool Car” then consignee is Buyers agent and all claims 
for shortage and damage are to be made for account of Buyers. 

SHIPMENT: As promptly as possible. Buyer to furnish 
shipping instructions with order or 10 days before beginning cf 
packing season. Failure of Buyer to furnish shipping instrue- 
tions authorizes Seller to bill and to Buyer's home office when goods 
are ready. Sellers are not liable for delayed or non-elivery of 
gocds, if caused by fire. strike. embargo or other casualties or cir- 
cumstances beyond Seller’s control. In case of embargoes, Seller 
may make shipment within a reasonable time after embargo ceases 

DELIVERY: In case of partial crop failure preventing full 
delivery, Seller guarantees to apply his entire pack on his future 
sales, and to pay a penalty of 10% of the contract price on anv 
undelivered portion under 75%. On all original carload orders 
Seller guarantees carload rate of freight. 

BUYERS LABEL: When goods are sold for Buyers labels. 
the labels must be in possession of the Seller at least 10 days before 
beginning of packing season or Seller has the right to ship under 
his own label or unlabelled in plain cases. 

GUARANTEE: Seller guarantees gocds sold under this con- 
tract shall conform to the National Food Laws. Where Buyers 
labels are used, Buyer assumes all responsibility for misbranding. 


SPOILAGH ANI) CLAIMS: All goods guaranteed against 
leaks and swells until July 1, following date of shipment except 
that on all shipments made after January 1, and prior to the 
ensuing packing season, said guarantee to expire 6 months from 
date of invoice: Seller to have option to examine swells, and to 
order goods returned at expiration of guarantee or whenever the 
quantity may have accumulated sufficient for a freight shipment, 
and Seller to have privilege of exaining all returned goods before 
paying Buyers invoice. Positively no allowance will be made for 
cans returned except swells and leaks. Any cans in other con- 
dition than this. will be refused and held for Buyers account. 
The Seller is only liable for freight to original destination and 
return. 

All claims ether than leaks and swells must be reported within 
three days after arrival, sotherwise the contract will be considered 
fully performed by Seller and shipment accepted by Buyer. 

THIS CONTRACT is not transferable either voluntarily or 
by operation of law. It becomes null and void, if before delivery 
to Buyer of the goods. Buyer is or becomes unable to pay his 
obligations as they mature and/or commits an act of bankruptcy 
under the Federal Bankruptey Act. 

This contract is not subject to cancellation, countermand nor 
any change except by mutual written consent of Buyer and Seller. 

ARBITRATION: All disputes under this contract shall be 
arbitrated in the usual manner, unless there is a regular Arbi- 
tration Committee appointed by the National Wholesale Grocers’ 
Association, or the Southern Wholesale Grocers’ Association, and 
the National Canned Foods and Dried Fruit Brokers’ Association. 
and endorsed by the National Canners’ Association for the district 
in which the dispute arises and then by three members of such 
Arbitration Board. The decision of the Arbitrators to be final and 


binding. Each Arbitratcr to be paid Five Dollars ($5.00) and 
necessary expenses... Cost of the arbitration to be paid by the 
loser. 

Accepted Accepted 


POTENTIAL MARKET FOR AMERICAN FRUIT IN CHINA 


China has within her boundaries one-quarter of the total 
population of the world and the mass of her people are fruit 
lovers. A certain amount of American fruit, both fresh and 
dried, has already found its way into the Chinese fruit stores, 
but the opportunities for expansion are immense. Hitherto 
the high-priced imported fruits have been consumed by the 
wealthy class, but the Bureau of Markets, United States De- 
partment of Agriculture, points to the significant fact that 
the wage-earning ability of the Chinese is gradually increas- 
ing. Market specialists conclude that it will not be long 
before the mass of the Chinese people will be ready to buy 
foreign fruits. 


Japan is the sharpest competitor in the Chinese fruit 
market, but should offer small resistance to a well-planned 
campaign by American fruit growers. The Japanese apples 
are far inferior to the American product and do not command 
the same prices. The Bureau of Markets recommends that the 
fruit dealer who seeks business in China use the trade chan- 
nels already established. The Chinese are extremely con- 
servative and do not welcome new systems to replace the ones 
they have in use. 


- One present drawback to foreign business with perish- 
able products is due to the fact that the cold-storage facilities 
at the principal Chinese ports are inadequate. The Chinese 
have understood the principles of cold storage and have prac- 
ticed its-methods for centuries, but it has been only in recent 
years that her foreign business has been of a nature to demand 
large warehouses equipped to hold’ merchandise from other 
countries. It will be profitable for the American end of the 
industry to encourage the building of such warehouses where 
fruit can be held subject to the.demand of the merchants. 

The rate of duty on fruits is not sufficiently high to in- 
terfere with the development of the trade. For fresh and 
dried fruits the rate is 5 per cent. ad valorem plus 5 per cent. 
of the duty as a port charge. A box of apples valued at $2.00 
would pay a custom charge of 10% cents. 


Additional facts of value concerning the opportunities 
presented to the American fruit grower by this great unde- 
veloped market can be found in Circular 146, United States 
Department of Agriculture. The circular gives an intimate 
and extensive report on the condition, customs and possibilities 
of China as a market for Amreican fruit products. 
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MERICAN Coke Tin Plates | 


AMERICAN SHEET AND TiN PLATE COMPANY, General al Offices, Frick Bidg., "Pittsburgh, Pa 
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H. D. DREYER & CO.,, Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANTON BOX COMPANY The Baltimore Box and Shook Company 
2501 to 2515 Boston St. Baltimore, Md. ——MANUFACTURER—— 
PACKING BOXES Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 


THE RITTLER BOX CO. 
613 to 621 S. CAROLINE STREET, BALTIMORE, MD. Cc. L. JONES & CO. 
CASES FOR CANNERS BROKERS 
MADE-UP OR IN SHOOKS CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


GAMSE BUILDING “BALTIMORE. MD. 
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“LEST WE FORGET” 

Washington—The State Department will interpose no ob- 
jections, says a news dispatch, to renewal of trade relations 
between Germany and the United States, Acting Secretary of 
State announced today, but the objects for which Germans 
seek entrance into the country must be made clear. The United 
States is technically at war with Germany, Mr. Davis declared, 
and while German citizens would be admitted, especially if ad- 


mission was recommended by American firms, no former army 


or navy officer would be permitted to enter under any circum- - 


stances. 
AND 


London, Nov. 23.—Birmingham 


and Sheffield are both 
complaining that German cutlery manufacturers are beginning 
to flood the markets again with goods at a price with which 
they cannot possibly compete. They are offering knives, scis- 
sors and other small cutlery ware at prices only 10 per cent. 
higher than those before the war, and these articles are re- 
garded as likely to be only the precursors of a wider variety. 


A short while ago the toy manufacturers of England entered 


the same complaint. and German toys are plentiful today in all 
stores in the United States selling Christmas goods! 


To Save Money See the 


“Wanted & For Sale” Ads 


BROKERS’ SPECIAL TRAIN TO CONVENTION 


The Brokers’ Association has completed arrangements 
with the Pennsylvania Railroad for a special train to the 
Atlantic City Convention, and an announcement of that fact 
has been mailed to all canners and brokers and supply men 


in ierritory in which the train is available. 


The special will leave from Union Station, Chicago (Cana! 
and Adame streets), at 3 P. M., Saturday, January 15, run- 
ning through to Atlantic City without change, arriving there 
about the same hour the following afternoon. It will arrange 
to make stops en route to accommodate those who wish to 
board the train on its way, 


The train will be composed of all Pullman equipment—- 
club car, compartment observation, compartment and drawing- 


room open section sleeping cars and dining cars serving table 
d@hote dinner Saturday at $1.50, a la carte breakfast and $1.25 
table d’hote luncheon Sunday. 
There are no special or round-trip fares. 
Railroad fare Chicago to Atlantic City, $34.00. 
Pullman fares are as follows: 


berth, $7.78: 
room, $34.02. 


Lower berth, $9.72; upper 
section, $17.50; compartment, $27.54; drawing- 
These include war tax and sur-charge. 


Those desiring to make reservations should communicate 
with James M. Hobbs, Secretary of the Brokers’ Association. 
326 West Madison sireet, Chicago. 


apparatus to bother with. 


labels. 


THE KNAPP LABELER 


uses a liquid pick-up glue which does not require heating. 


Labels cold cans, moist or sweaty cans. 
Labels in a draught or any place at all. 


No lamps or 


Has positive pick-up. Saves 


The curling bar for shaping the label to the curve of each can, permits 
the use of varnish labels, and handles all kinds of labels far better than 
any method yet devised. Labels stay put and the very small amount of 


gum and paste used insures neat work. Nothing to rust the cans or stain 
the labels. 


As the Knapp Labeler is automatic, the human equation is largely elim- 
inated. Just watch a Knapp at work and you will see the reason why 
most canners specify this labor saver and trouble quencher. 


Write for cut of our new Boxer 


The FRED. H. KNAPP COMPANY 
Baltimore = = = Maryland 


Berger & Carter Co., Pacific Coast Dealers, San Francisco, and Brown, Boggs Co., Canadian Dealers, Hamilton, Ontario. 
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ESTABLISHED 1864 pe 
BOYER CO., Inc. 


BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 
FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


W. W. BOYER & CO., Inc. 


BALTIMORE, MD. 
rinsr EDMUND C. WHITE, President riesr 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. JupDGE, . 


° Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING Rates.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE Trape Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Traber for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-clasx mail matter 


BALTIMORE, MONDAY, DECEMBER 27. 1920 


EDITORIAL JOTTINGS 


MERRY CHRISTMAS—-For mcst of you will open this issue 
on Christmas Day—not in the persuit of any particular cheer. 
Rather the contrary, to provide a suitable Contrast to your thor- 
oughly enjoyable and contented surroundings, and 
break in on these to extend our good wishes. 


we merely 


There is more than the crdinary amount of complaint, just 
now, nbout non-receipt of The Canning Trade, or of its coming late. 
We very much regret this. but wish to assure our readers that 
their copies of the paper go into the mails on Saturday after- 
noons, Without fail, with the exception of this issue, and the next, 
which will be mailed on Friday afterncon, owing to the holidays. 
3ut our readers must be patient with the Postoffice just now. 
They are heavily burdened by Christmas mail and this added to 
a chronic condition of insufficient and underpaid help, makes for 
delay, as you can well imagine. Not that the magazines and 
periodicals are not paying more than their full share, but that 
some other departments are a heavy drag upon expenses, the 
blame, however, being placed upon us. If every other depart- 
ment of the Postoftice could be handled as expeditiously and at as 
smill cost as are newspapers of this kind, the Postoffice Depart- 
ment would show a magnificent prefit. at present rates, a thing 
which the Postoffice is not supposed to do. Any first-class post- 
master ecculd tell our Congress this, but Congress does not want 
such information. 
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Recently we called attention to the Farm Bureau movement in 
its effect upon Congress. Just watch it during the next few weeks 
if you want to see interesting proceedings—interesting in the way 
they cater to the politics in the matter, rather than to the welfare 
of he country as a whole. As a sample of misrepresentation in 
Congress we heartily recommend the present actions of Congress, 


New York State succeeded in passing a law compelling arbi- 
tration where an arbitration clause is embodied in a contract. This 
law is known as the Walton law, and a case under it is given in 
another part of this issue. It will be found interesting, as bearing 
upon the much abused contracts now before the canners. Speak- 
ing of the wave of contract repudiation. Mr. Bernheimer, chairman 
of the Arbitration Committee of the New York State Chamber 
of Commerce said: 


However, the ajority of concerns which have been re- 
sponsible for the great wave of contract repudiations are 
those of mush-room growth. These firms, it has been 
found, either sprang into existence as a result of the war 
or grew inordinately because of it, notwithstanding the 
lack of experience of the men in them, their lack of capital 
and their lack of moral background. 

The experiences of the recent past disclose the fact 
that many merchants have not yet absorbed the eternal 
truth that a business contract is a sacred obligation, no 
less sacred, perhaps, than the covenants contained in our 
Constitution. If it were pointed out to them that the only 
thing between the enjoyment of their lives and property 
and barbarism is a contract, they would doubtless consider 
the suggestion as a sign of weak-mindness. For the sake 
of a very unsubstantial advantage they break contracts, 
unmindful of their loss of selfrespect and of their damaged 
reputation among their fellow men, unmindful even that 
they are breaking their sacrea word of honor. 


They are strong Words, but not a bit stronger than the ocea- 
sion or the act demand. Every State should have such a law. 

Some of the heavy work at the coming Atlantic City Convyen- 
tion, done, however, quietly and behind closed doors, will be upon 


this contract question. We expect to see the Conference Com- 
mittee in continuous session during the meeting. 


All thoughts are turning towards Atlantic City now, and well 
they may. Despite the general depression in this industry there 
promises to be a very big and enthusiastic meeting this year, and 
not many will wish to be absent. As is well known there will be 
no headquarters hotel this year. The various Associations or com- 
mittees are at the following hotels: 

Haddon Hall—Home Economic Section. 

Chalfonte—Sauer Kraut Section. 

Traymore—Brokers, Molasses, Green Bean Sections and Ma- 
chinery and Supplymen. 

Marlborough-Blenheim—Directors National Canners, 
sean and Fruit Secticns. 

Dennis—Pumpkin Section. 

All the General Sessions and the meetings of the Tomato, Pea 
and Corn Sections will be held on the Steel Pier. 

The Machinery Exhibit will be held on the Young’s Million- 
Dollar Pier. 


Do you remember that in 1914, when all business seemed to 
be in a blue funk, much as it appears today, that it was said the 
depression was merely psychological : in other words one of thought 
and feeling rather than of actuality? Most of us laughed at jhat. 
but the assertion proved absolutely true, and the country «me 
out of its “dumps” into thé greatest period of prosperity ever 
erperienced. The prosperity grew so fast and so furiously that 
naturally it could not grow soundly, for the sturdy plants de not 
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The Book You Need! 


Thoroughly Revised and Up-to-date 


& 


Not Mere Claims, but 


Positive 
Pulping Facts 


HE record of accomplishment made by the Indiana Pulper in can- 
ning plants all over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity. 


One canner says ‘The Indianais paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty ef construction which 
makes for both ease in operation and ease in cleaning.” 


“Another man says of 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. The pulper 
is as good as the first day we used it. We will put in another Indiana 
next year.’ The president of another big canning concern writes: 
“The three Indiana Pulpers have given us the very best service of any 
pulper we ever used. We did not lose a minute du“ing the tomato season 
on account of the machines refusing to work.” 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 


This is a conservative estimate. One concern making a ten-hour 
test, pulped 32 tons of tomatoes per hour. This wasall that could be fed, 
but Was not enough to determine its capacity. Another concern on test, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than heever 
— — any other pulper and claims to have used every make on 
the market. 


Complet 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it is the ideal equipment 
for both pulper and finisher. Used in this way. the one machine does 
the work of two in one operation. In actual work in plants last season, 
the Indiana used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufacture. 


WRITE TODAY ABOUT AN INDIANA for next season. 


Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 
Water Heaters, Steam Traps, Gasoline Fire Pots, Brass Handy Gate 
Valves and enameled Lined Pipe. A request will secure complete infor 
mation on your needs. 


F. H. LANGSENKAMP 
INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 
$. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimore, Md. San Jose, California 


DOA 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES' 


Factory Operations and Process Times 


THE ONLY BOOK NOW USED 


Learn How to Pack New Goods 


Published by 
THE CANNING TRADE 


Baltimore, Md. 
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grow rapidly; it is left to the reeds and such like plants to shoot 


up to tree heights in one season. If you will stop to think you 


will see that the present depression is in exactly the same con- 
dition as in 1914. It is psychological—one of thought and lack of 


action, rather than of real substance. Men are hesitating, stand- 
ing still waiting to see what will happen. Not one of them feels 
that the bottem has dropped out of things; not one of them regards 
his business condition as hopeless. All have simply stopped mak- 
ing an effort to do business, and as soon as they wake out of this 
stupor and begin to try to do business the blueness will disappear, 
business will be done. and grow, solidly this time, as it never did 
before. It merely needs the desire and will to jump in as of old 
and put the efforts back of the results hoped for. Certainly noth- 


ing can be expected as long as no efforts are made. The right 


kind of effort we mean. The day when the seller had to hire By W. G. HIBR 
someone to insult his customers, or was said in a joke. has gone former chief chemist and district factory supervisor of the 
by; but we have suffered from the fact, and not a joke, that such T. A. Snider Preserve Co. of Chicago. 

a condition existed. We have stopped to get a needed breath, and 
have now stopped long enough. Action is due and will soon be 
at hand. Then we will see the new day—but each one of us must 


THE 
MANUFACTURE 
TOMATO 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


soup and trimming pulp. 
contribute his share to help on that day. s 4 
New Processes Bottling the same with- 

Hundreds of firms have called in their salesmen. stopped their Complete formulas out after sterilization. 
advertising and refuse to consider further selling ecorts. Can ANEW, simple, accurate, How to pack trimming 
yeu imagine any better way to produce sure trouble? Is it the pulp testing method. pulp the government will 
time to stop efforts, to step advertising, when orders are scarce? The scientific preparation approve. : 
Certainly not—just the reverse. That is the time to make the of non-preservative cat- Suaee rr ssa of solid 
greatest efforts, to push harder than ever. Some long-headed busi- ai 
ness men see this and are putting out longer lines of advertising A $5.00 POSTPAID 


than ever, so that they will be “all set’? when the fish begin to CASH WITH THE ORDER 
bite. The others will be caught sound asleep and not ready to 


respond except with frenzied haste. which is always expensive 

and never well done. Some golden opportunities will be forever 
closed to these laggards, as they will realize to their sorrow. 


LEONARD'S 1920 REPORT 


CANNERS CONTRACTS FOR ALL VARIETIES OF 


SEED PEAS 


DELIVERED IN FULL 


Our customers have received FULL DELIVERY on ALL their Pea contracts placed with 
us this season. Many of them are writing us that our choice Wisconsin grown Alaska and 
Sweets have yielded a larger and better pack than any stocks they have ever grown before. One 
large Eastern Canner has written us that the farmers in his locality will not plant any Peas but 
Leonard’s Wisconsin stock—they turned out so much better this year. 


Be fair to your growers this spring. Give them Leonard’s carefully rogued Wisconsin 
grown Seed Peas to grow for you. 


We have a limited surplus of some varieties—write us for prices and samples and when 
you are ready—place your growing contracts with us. 


LEONARD SEED COMPANY Chicago, Il. 
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(Continued frem page 14) 

It is true that a measure of relief was granted by the Act 
0§ 1905 in its “ten-year” proviso, which permitted the, registration 
of a common law mark which had been in exclusive use by the 
applicant for ten years preceding February 20, 1905. 

But it made no arrangement for the protection of common 
law marks which were adopted at any time after February 20, 
1905, or which might be adopted at any time in the future. 


In the circumstances prevailing prior to the passage of the 
Trade Mark Act of 1920 any of the common law trade emblems-— 
as, for example, “Kitchen Klenzer’—could be stolen outright by 
a citizen of another country and registered in that country as his 
exclusive property. 

The American owner of the trade mark could not prevent 
the theft because he could show no certificate of federal registra- 
tion to enable him to forestall such action by obtaining registration 
of the trade mark in his own name in the foreign country. 

Unless he took the time and trouble to devise a new trade 
mark, wholly different from the stolen one, he would have to pay 
tribute to the citizen of another land for the right to import and 
sell his goods in that land under an established trade mark which 
was his in. the first instance. 


In the hearings conducted by the House Committee on Patents 
prior to the enactment of the 1920 Trade Mark law, Commissioner 
of Patents Newton drew attention to the ease with which well-- 
known American trade marks are pirated in some foreign countries. 

He told of an experience of the Eagle Pencil Company. This 
company has its trade mark, the word “Eagle” with a picture of 
an eagle, registered all over the world. 

The company. shipped some of its pencils to one of the South 
American countries before registering its trade mark there. 

A man who knew the good will value of the company’s emblem 
had gone to that country and registered the trade mark for 
himself. 

When the Eagle Pencil Copany’s cargo of pencils arrived, it 
was confiscated. Under the trade mark laws of various lands. 
no trade mark which is an infringement of a trade mark already 
registered in the country is allowed to pass the customs. 

For more than twenty years, the Eagle Pencil Company was in 
litigation over the matter without gaining the slightest degree of 
redress. 
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Frequently, the good will betokened by a trade mark—and 
often inseparable from it—is estimated in terms of millions of 
dollars. 

Although the Trade Mark Act of 1920 affords legal protection 
for the good will embodied in a trade mark and opens the way 
to foreign registration thereof, it is beyond the province of the 
Act to stop the turning of domestic good will into ridicule or gib- 
berish or ill will in a foreign market. 

In other words, a trade emblem which is graphic and persua- 
sive in this country may be obscure, repellant, or a laughing stock 
in another country. 

This may come to pass ag a consequence of difference of lan- 
guage or clash of racial custom or religious beliefs. 

For example, in the tailoring industry there is a prosperous 
American firm bearing the name of “Bobo and Company.” 

It is conceivable that this firm might want to use the name 
“Bobo” as a trade mark for its goods in Latin America. 

No difficulty would be encountered in securing Federal regis- 
tration for the name in this country after it had been used in in- 
terstate commerce for one year. 

Nevertheless, it would not be advisable to register the name 
as a trade mark in any of the Spanish-speaking republics, because 
“Bobo” in Spanish means dunce, dolt, fool, simpleton. 

Furthermore, a particular trade mark may be free from every- 
thing which would militate against its prestige in foreign mar- 
kets and yet be so designed as to be denied registration in another 
land. 

This may happen when the trade mark is so composed that its 
units are not intimately blended. A citizen of the foreign country 
may obtain registration for himself of the several distinct parts 
of such a trade mark and thus prevent the use of the com- 
posite trade mark—except upon payment of blackmail to him. 

It is apparent, therefore, that American manufacturers who 
.wish to sell their goods in foreign markets need something more 
than legal protection for their trade marks. 

They require the knowledge and services of a competent agency 
to make a study of the trade mark with reference to its fitness 
for general use in export business and to find out first and fore- 
most whether or not it sufficiently meets the requirements for 
ample protection in this country. The practice of relying upon 
common law rights is robbed of much of its former excuse now 
that the Patent Office has opened the door to registration of prac- 
tically all “common law” marks. 


Stevenson Automatic Lock Seam 
Body Forming Machine 


“Patents Applied 


This machine is adapted for Form- 
ing, Locking and Soldering the 
bodies of either round, square or ir- 
regular cans, and is furnished with - 
soldering attachment for soldering 
the bodies, or without soldering at- 
tachnent, also with or without notch- 
ing attachment for dry products. 


The body blanks can be fed by hand 
to the machine, or it can be equip- 
ped with a feeding attachment. 


The machine is easy of adjustment, 
and can be quickly changed for 
various size cans; is constructed of 
the very best workmanship and ma- 
terial, and is of the latest design, 
and improved mechanical con- 
struction. 


Prices and full information on 
application. 


We Make the Following Sizes: 
2% Diam. Length 5% in. 


4 
4 "8%" “40 


STEVENSON & CO., Inc. 


601-7 S. Caroline St. 
BALTIMORE, MD. 


“Patented” 
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MAINE MARKET 


“Fair and Warmer’ Continues an Uninterrupted Run at the 
Old Prob. Theatre Here—No More Activity in Canned 
Foods Than in Any Other Line—Clams Will Have 
a Chance to Grow—Merry Christmas. 


Portland, Me., December 24, 1920. 
The -weather here for the past few weeks has been de- 
cidedly ‘‘fair and warmer.’’ Up to the 20th of the month 
the temperature had been more than a hundred degrees above 
normal. It is interesting to refer to the same weather reports 
for 1919, when December 20 shows the headline ‘“‘Up to Our 
Necks in Snow and Mercury Down to Fifteen Below.” 


However, Santa Claus was able to reach one of our local 
department stores with a team that certainly looked to the 
assembled multitude of children to be reindeer right from 
the North Pole, so the sleighing must be good up that way. 
Holiday business is very good, indeed, but is, of course, lim- 
ited to the retail trade. Many wholesale grocery salesmen 
are “in’’ from their territory for the next two or three weeks. 
knowing that‘ business will not pay expenses. 

Canned Foods—tThere is no more activity in canned goods 
than in any line of foodstuffs, and less movement than in some 
lines. Inquiries are received, indicating that buyers’ stocks 
are low and must be replenished. But no buying is antici- 
pated until at least well into January. Even then prices will 
doubtless hold at low figures until the low-priced goods are 
cleaned up. There may be a few packers who are actually 
pressed for money, and no doubt they will take the first oppor- 
tunity to realize upon their goods. Others who have been in 
the business for many years and have learned to withstand 
the pressure, and who wish to continue doing business for 
many years to come, will hold their goods until conditions 
become settled. 

Maine Corn—Some two weeks ago a block of strictly 
fancy Maine corn was sold at $1.60, and no business has been re- 
ported since. Buyers have approached the trade with inquiries for 
goods as low as $1.25, but have found no takers. Standard corn 
reains in the same condition as for the past few weeks—offered 
at $1.10 and $1.00, but no business done. 

Apples—-No. 10 apples have been packed more extensively 
than was anticipated even by the packers. As work progressed 
the fruit was found to be more plentiful and prices reasonable. 
However, sales have kept pace with the pack, and the surplus now 
in hand is a minimum. Four dollars and a half is the price asked 
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for present holdings. One or two lots have changed hands at a 
‘little less money, but not to affect the market. 

Sardines—Certainly no branch of the canned foods busi- 
ness is quite as dull as the sardine trade. The packers have on 
hand quite a large supply of nice goods, packed under great diffi- 
culties and at very high costs; and it is impossible to move these 
except in small lots at suicide prices. Neither offerings nor in- 
quiries are heard. 

Clams—Fortunately the packers have only a small amount 
of stock in hand, and the prices have not been broken from $1.40 
for 5-0z. size. The following clipping comes from the heart of 
the clam packing district: 

Claims Will Have Chance to Grow—For the first time in 
15 years the important clam canning industry was not started up 
in Eastport this month and there is no demand for the many thou- 
sands of barrels of shellfish available at many Canadian beaches 
from Passamaquoddy Bay. The clams will have an opportunity 
to grow this winter in many flats and on Washington county coast 
shores, as it is stated that an adult clam will produce 700,000 
seedlings in a year, so that if not molested this winter there should 
be unlimited qualities by another season. 


MERRY CHRISTMAS. MAINE. 


As Brokers View the Market 


CHRISTMAS GREETINGS, DECEMBER 25, 1920 

We regard our business friends our greatest asset; far more 
than stocks or bonds or accrued surplus. 

These friends have not been assembled like parcels in a basket, 
but rather have grown with us like blossoms on a tree, and in this 
respect have the same motives, the same lives and the same pur- 
poses. 

Our ideals and business ethics have so thoroughly harmonized 
with yours that disputes and frictions have been eliminated and 
it has been a pleasure always to count you as our business friend. 

We, therefore, look back on the spent days of 1920 and for- 
ward to the coming of 1921 with gratitude, assuring ourselves that 
our assets have been increased as the number of those with whom 
we do business who are influenced by a passion for the same help- 
ful pursuits, has increased, thus making for the most rational 
groundwork for lasting friendship, which we desire of you above 
all else. 

With the passing of the old, and the coming of the new, 

Let us thus again our friendship renew. 

Very sincerely, 
ALBERT W. SISK & SON. 


WESTERN PASTE & GUM Co. : 


Pick Up Gum and Lap Paste for Labeling Machines 


CHICAGO ILLINOIS 
Manufacturers of 
DEXTRINE TUBE WINDING AND PAPER BOX GLUE WAYBILLS EXPRESS 
MUCILAGE TINSTIC FOR SPOT LABELING ON CANS AND ALL ADHESIVES 


2710 South Throop Street 


TRIPLE (LIQUID) 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


THE GRASSELLI 


New York Boston, Mass Milwaukee, Wisc. 
Cincinnatti, Ohio Chi 5 8t. Paul, Minn. 
Birmingham, Als. 8t. Louis, Mo. Philadelphia, Pa 
Detroit, Mich. New Orleans, La. Pittsburgh, 


BBLS. 50 LB. CANS 
HALF BBLS. 18 LB. CANS 
KEGs 


Eureka Soldering Flux 


— MANUFACTURED ONLY BY — 


CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING AGENCIES 


CRYSTAL (DRY) 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


all’s Son THE GRASSELLI CHEMICAL CO., LTD. 
Baltimore 


C. W. Pike Company Toronto, Ont. Montreal, Que. 
San Francisco Hamilton, Ont. 


| 
\ ELUY 
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The Cameron No. 154 
DOUBLE SEAMER _ iii 


Attaches Covers to Filled Cans 
of the Sanitary Type 


This simple, clean-cut mach- 
ine relieves you of the burden 
of mechanical upkeep. 


It is the last word in double 
seaming. 


Every machine for can making 


CAMERON CAN MACHINERY CO. 


Successors to TORRIS WOLD & CO. 
No change of ownership, personnel or location 


CHICAGO, U. S. A. 


23 ~~ 


AGENCY EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenue De Chatillon. Paris, France.” 
WM. COOPER PENN &CO. 25, Vic.oria St., London, England.” “D. M. KABLE. Post Office Building Hongkong, China” 


' THE W.C. PRESSING SEED CO. ' 
NORWALK OHIO 
| Growers Exclusively of | | 
Sweet Corn Seed 
We give Special attention to the following Canner’s Varieties 
| EARLY EVERGREEN COUNTRY GENTLEMAN GOLDEN BANTAM 
| STOWELL’S EVERGREEN CROSBY'S EARLY _PRESSING’S GOLDEN WONDER} 
{ 
| Let Us Quote You On Your Requirements ; 


| 
7 
WOLD» 
‘ 
: 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


WANTED—One or two Style “A” Monitor Blanch- 
ers in good condition. Advise price and particulars. Ad- 
dress Box A-832, care The Canning Trade. 


WANTED—A man with some money and experi- 
ence to take an interest and assume management of can- 
nery equipped for canning peaches, pears, apricots and 
tomatoes, in growing community, plant built, equipped 
and operated at a profit in 1919. For further information 
write I, S. Heil, Turlock, Cal., Route 1, Box 261. 


WANTED —Position as and Processor with a 
reliable enterprising canning and preserving company, requiring 
the services of a high-class man with proven executive ability. 
Not a guesser or experimenter. Moral, reliable in every sense of 
the word; over 25 years practical experience in fruits, vegetables, 
relishes, jellies, jams, marmalades. Desires larger field wiht a live 
firm, calculating of cost in canning and preserving, formulating 
factory control, building. remodeling and installation of ma- 
chinery. Available at once. Reasonable salary to start with first 
year on a permanent position. Highest A-1 references exchanged 
—results are what talk. Results, what I give. Address Box 
B-833 eare the Canning Trade. 


For 


FOR SALE—Two Hundred Thousand No. 2 Cans; 
Eighty-eight Hundred No. 2 Wood Cases. Will sell sep- 
arately or together with cans in cases. Address The Lip- 
pincott Co., Boonville, Ind. 


FOR SALE—One 20th Century Combination Pea 
and Bean Filler and Syruper, $250.00, f. o. b., Bridgeton, 
N. J.; cost $1,400.00. P. J. Ritter Co., 1628 Arch St., 
Philadelphia, Pa. 


FOR SALE— 
2—66 in. x 16 in. Tubular Boilers, 110-Ib. full fonts. 
1—12 in. x 20 in. Slide Valve Engine. 

1—10 H. P. Slide Valve Engine. 
5—Steam Pumps. 
%—Process Kettles. 
M. E. Mogg, Fletcher Trust Bldg., Indianapolis, Ind. 


For Sale— Machinery. 


FOR SALE—In stock for immediate shipesent— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—To close an estate, the following Canning Ma- 
chinery guaranteed in first-class condition; prompt shipment. 
Quotations promptly furnished. 

1 Link Belt Tomato Table and Conveyor. 

5 Hawkins Exhaust Boxes with copper body. 
67 Process Crates. 
76 Crate Tops. 

10 Closed Process Kettles. 

2 Open Process Kettles. 

1 Smith Kraut Cutter. 

2 Pulp Machines. 

1 Sprague Catsup Finisher. 

3 Monitor Bean Cutters. 

2 Monitor Can Fillers. 

1 6-pocket Corn Cooker-Filler. 

2 Plunger Fillers for Tomato Paste, ete. 

1 Kern Pulp Finisher. 

2 Monitor Tomato Scalders. 

2 Pea Hullers. 

A. K. Robins & Co., Baltimore, Md. 


For Sale--Factories 


FOR SALE—Canning Factory, — 
ls. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position as Manager for large canning com- 
pany. Young man with eight years experience, now connected 
with large cannery, but desires a change. Open for employ- 
ment January'1. References exchanged. Address Box B-812 
care The Canning Trade. 


WANTED—Mechanical man thoroughly familiar with all de- 
tails of can manufacturing, desires position as factory manager ~ 
or superintendent of can plant manufacturing Sanitary or Soldered 
cans, also evaporated and condensed milk cans. Capable of in- 
stalling, organizing and operating successfully. Maximum produc- 
tion at minimum costs. Thirty-four years of age, married, willing 
to locate anywhere in the United States or abroad. Address Box 
B-825, care of the Canning Trade. 


WANTED —Position as manager or superintendent by an ex- 
perienced packer of vegetables and fruits. Also A-1 experience on 
machinery. Will be available after January 1st. Address Box 
B-828, care of The Canning Trade. 


WANTED—Position as manager of canning company by young 
man now holding same position with large company, but wishes 
to change. Seven years’ experience managing plants packing a 
full line of fruits and vegetables. Open for position early in new 
year. References furnished. Address Box B-819 care The Can- 
ning Trade. 


HELP WANTED. 


WANTED—A New York Jam, Jelly and Preserve Packer 
requires the services of an experienced man for manufacturing 
their products, only high class articles are made and the posl- 
tion is a year around one. Answers should give age, place of 
birth, where employed, salaries received and salary expected. 
Address Box B-831, care of The Canning Trade. 


WANTED—Experienced productive Chicago Jobbing Sales- 
man—one who can earn from $5,000 to $10,000 per year—state 


reference and full particuiars. Strictly confidential. Address Box 
B- 826 care The Canning Trade. . 


WANTED—Superintendent wanted for Can Making Plant. 
One who thoroughly understands making of square double 
seamed oil cans; state experience and salary desired. Address 
Box B-828, care of The Canning Trade. 


WANTED—An experieneed man as superintendent in a 
Baltimore canning factory. Liberal pay to the right man. 
Address Box B-824, care of The Canning Trade. 


Wanted—Miscellaneous. 


WANTED 


; Old, Refuse or Surplus 
SQUASH AND PUMPKIN SEED. 
Address BOX A-830 
Care THE CANNING TRADE 


ane 
$$ 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Baltes. N.Y. 
No. 2% White Mammoth.$0Out 5 25 

“Green, 5 00 

“White, Large. Out 4 80 

Peeled,“ . Out —...... 

Green, 45 

“White, Medium... ..... 490 

Green, ~450 375 

White Small ...... Out 

“Green “ Out 

= Tips White Sq 4 85 

“ Green,Sq....475 450 

BAKED BEANSt-No. 1, Plain.............. a 
2, In Sauce........ 10 123 

3, In Sauce........ 150 155 

BEANSt—No. 2 String, Standard Green 95 97% 

Out 

“Cut White 95 95 

Stringless, Std... 110 «#6115 

- “ 2, White Wax Standard 100 Out 

“2, Red Kidney, Stand... 135 Out 
BEETSt—No. 8, Small, Whole 170 
Standard,” 


CORNt—No. 2, Std. Evegr., f.o.b. Balto. 90 Out 

** gtd. Shoepeg f. o. b. Co. 
std.Shoepegf.o.b.Balto. 120 _...... 


Ex.8td.Shoepegf.o.b.Co.1 35 Out 
“Fey _Shoepeg f.o.b.co. 1 50 

Std. Maine Style Balto. 8 1410 
§td.Maine8tylef.o.b.Co. 80 

Ex. Std. Maine Style... 95 Out 
Ext. Std. S8tylef.o.b.Bal.105 Out 
Extra f.o.b. Countyv...... 


8, Standard, Split........110 Out 
10 3 7 


MIXED VEGETA.) No. 05 


ATORSS Out Out 
PE AST 2s—No. 1, Sieve......f o b factory Out 


No.4Sieve 9 100 


Sifted 3 1 10 1 15 
“Ex. sitd. 2 1 46 
2 15 
MPKINJ—No 3 Standard. 4 20 
3 
1 25 
10, 425 

aa UERERAUT{—No. 2, Standard. 
1 35 
SPINACHt—No. 3, Standard... 2 05 
160 

"2%, Cal 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(t)Jos. Zoller & 


Many 


Co.,Inc. (§)E.C. Shriner & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. { 


CANNED FRUITS 


“ Red 


PEACHES*—No. ‘stand. L.C... 400 340 
2%, “ Ex.8td."...450 
PEACHESt—No. 1, Ex. Sliced Yellow 180 190 
28tandard White... Out Out 


No. 8, Standards, White. 300 Out 
Yellow325 330 


White. 335 340 

“ Yellow 3 40 3 50 
“Selected, Yellow.....400 Out 
Seeonds, White.....225 230 

. as Pies Unpeeled........ 150 160 

No 10,  Unpeeled........ 400 410 
Peeled............ 800 825 

bad in Syrup...... 200 Out 


3, Beoonds in Water........ Out 


SHRIMP:—No. Wet or Dry... 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y. Balt. N.Y 
SUCCOTASH!—No. 2, Green Beans......160 1 65 PEARSt—No. 2 Standards in Water... 175 1 80 
“With Dry Beans 130 1 30 -300 315 
New York State....... 1 45 PINE- 

No. 3 8td.f.0.b.Balto 150 1 50 out 
98td.f.0.b 100 Out Hawaii Sliced Extra... 4% 
TOMATOES!-No. 10, Fancy, f.0.b. Bal. Out Out 5% 
Jersey, “ Fac’y ...... Out 3 85 
Stand., ‘* Balto 375 = 3 18 
Send. ~ .«... | 10 Stand 2% 
in. Cams ...... ome 10, Shredded Syrup........ Out __...... 
ersey,f.o.b. Co.. Out Out “10, Crushed Extra. Out 318 

“9 stand. | PLUMSt—NO. 2, 
Cal. 10s........ uu... 400 | RASPBERRIES§—No 2, Black Water..300 3 10 
TOMATO PULPI-No. 10, Standard... | 315 


STRAW- No. 2, Ex. Stan. Syrup.....300 3 75 


APPLES—No. 10, Me. 450 eau 
5 5 tra Preserved 
1, Preserved............... 175 Out 


APRICOTS—No. 2%, Cala. Stand... $50 3 00 10, Standard Water......1250 13 00 

BLACKBERRIES$—No. by Standard...175 Out 
16 00 10 00 CANNED FISH 

Out HERRING ROE*—No. 2, Standard....... ... 

Preserved... Out Out LOBSTER*—t-Ib. Flats, 60 

2, In Syrup... 225 Out Flats, 8 425 

BLUEBERRIES—No. 10, Maine.......... ..... Out 1%4Flat 250 

Oat OYSTERS§— 5-02. Standards 1th 160 

CHERRIES$—No. 2, Seconds, Red......... 140 

Out =... 10-02. 3 00 

2% 


1 Cohoe, Tall..... 
Flat........ 
“1, Columbia, Tall. 


CANNERS’ METALS 
5tol0tons 1to4tons 


PIG LEAD—Omaha or Federal... ... enaane 8 00 


Wire Segments... 


TIN PLATES F. 0. B. MILL 
14x20, 107 Ibs., Base Coke Tin 
14x20, 100 bs, “Coke Tin 


| 
‘Extra Std. Western........ ...... Out White “Syrup 300 310 6-02. 225 Out 
“Standard Western......... 115 Ex. Preservedilil Out Out SALMON* “ 1, Red Alaska, Tall......340 355 
GOOSEBERRIES§—No. 2, Stand...........175 190 2 60 ath 
1 35 
1 60 
Out 
%x% 9x10 8x1 
SOLDER—Drop and Bar...... 
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American Can Company Can Prices 


Owing to existing railroad conditions 

_ affecting supply of tin plate and de- 
livery of cans, all prices for packers’ 
cans are hereby withdrawn by 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Can Company 


Baltimore, Md. 


Prices Quoted on Request 


COLUMBUS, OHIO 


HOT and COLD 
PICK UP GUMS 


Best of their kind on the market today. 
Economically Satisfactory 


Low Price Quick Service 


The Commercial Paste Co. 


OYSTER STEAM BOX 


With improved sliding doors, 

doing away with the hinged 

tracks, giving increased service 
Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 


= 
: 


WHERE TO BUY= 


——<«the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines, See Paring 
Automatic Canmaking Machinery. 
makers’ Machinery. 


Machines. 
See Cam- 


BASKETS (wire), scalding, 


picking, etc. 
A. K. Robins & Co. Baltimore. 


BELTS, carrier, ru wire, 
La Poste "Mat & Mfg. "La Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea an n Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


K. Robins & Co., Baltimore. 
pressure. Pumps. 
BOILER COMPOUNDS. 


Jos. Dixon Crucible Co “Jersey Chey, N. J. 
Crasselli Chemical Co., "Cleveland, Ohio. 


BOILERS AND ENGINES, steam. 
H. W. Caldwell & Sons Co., Chicago. 
Edw. Renneburg & Sons Co., ee 


A. K. Robins Co., Bal 

Bottle Capping Machines. ies "Rottlers’ Mchy. 
Bottle Caps. See 

Bottle Cases, wood. See “Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bott 


ottlers’ Mehy. 
Bottle Fillers. See See Bottlers’ Mchy. 


MACHINERY. 
ars Machine Co., Salem, N. J. 
Kiefer Machine Co., Cincinnati, oO. 


BOTTLERS’ SUPPLIE 
Karl Kiefer Mach. Co., Cincinnatl, Ohio. 
Phoenix Hermetic Co., C hieago 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
oo Box Co., Baltimore. 
D. Dreyer & Co., Baltimore. 

cate Box Co., Louisville, Ky. 

Rittler Box Co . Baltimore 

Boxes, corrugated paper. 
per Products. 

Boxing Machines, can. 
chines, can. 


See Corrugated Pa- 
See Labeling Ma- 


BROKERS. 
Cc. L. Jones & Co., Chicago 
= M. Paver -Co., Chicago. 

M. Zoller Co. Baltimore, Md. 
Buckets and Pails, fibre. See Fibre Con- 
tainers 
Buckets and Pails, metal. See Enameled Buc- 


kets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, ait. gas, 


asoline, etc. 
A. K. Robins & Co., 


altimore, 


BY-PRODUCTS, machi 
Edw. Renneburg & Sons Co. Baltimore. 
Burning Brands. See Stencils. 


Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Comrsrers and Carriers. 


CAN COUNTERS. 

Ayars Machine Co., Salem, N. J. 

Ams. ‘Machine Co., ‘Max, New York City. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 

Ams Machine Co., Max, New York City 
Angelus Can Mchy. Co., Los Cal. 
ix, W. Bliss Co. N. Y. 
Cameron Can Mchy Chicago. 

John R. Mitchell Co.. *Balticuore. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can. Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 
The Goodell Co., Antrim, 

\ K. Robins & Co., Baitimore. 
Sinelair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltim 

Canning Experts. See Consulting Experts. 


CAN OPENERS. 
an mpers. an rkers. 
Can Testers. Stampers, Machinery. 


Consult the advertisements for details. 


CANS, tin, all kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
W. W. Boyer & Co., Baltimore. 
Continental Can Co. "Syracuse, eu Bs 
Can Co., Baltimore 
Heekin Can Co., Cincinnati, Ohio. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
Whiteaker-Gessner Co, 


Cans. fibre. See Fibre Containers. 


CAN-WASHING MACHINES. 
Morral Bros., Morral, O. 


Capping Machines, bottle. See Bottlers’ Mchy. 


CAPPING MACHINES, sold 
Ayars Machine Co., Salem, 
Capping Bs Machines, . solderless. See Closing 
Capping soldering. See Supls. 


CAPS, bottle, jar, tumbler, etc. 
Phoenix Hermetic Co., Chicago 


CARRIERS and 


gravity. 
Karl Kiefer Mach. 


Co., Cincinnati, “Ohio. 
Mathews Gravity_Carrier Co., Elwood City, Pa. 
Cartons. See Corrugated Paper Products. 
Catsup Machine For the work. 
cee Pulp Mchy; for bottling, see Bottlers’ 


y. 
Chain. Belt Conveyors. See Conveyors. 
Chain, for elevating, conveying. See Con- 


veyors. 
Checks, employees’ time. See Stencils. 


Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegur Makers’ Supplies. 
& GRADING MACHINERY, 

Huntley Mfg. Co., Silver Creek, N. Y. 
& MACHINERY, 


» seed, 
Hestiey Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


Cleaning and ‘Washing Machines, bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, can. ee Washers. 


Clocks, process time. See Geutnelbenn. 


CLOSING MACHINES, 
Ams Machine Co., Max, "New 7 Yo ork Gat 
Angelus San. Can Mche. Co., Los pe Cal, 
E. W. Bliss 
Cameron Can Mch y Co., Chicago, ‘. 
Seattle-Astoria Iron Works, Seattle. Wash. 
Coated Nails. See Nails. 
Coils. copper. See Cooper Coi 
Condensed Milk Canning _ See 
Milk Condensing Mchy. 
COLORS, Certified for foods 
National Aniline & Chemical Co., New York. 


CONSULTING EXPERTS on canning 
National Canners’ Assn., ‘Washington. Dae: 


& CARRIERS, canners, 
Caldwell & Son Co., Chicago. 
Porte Mat & Mfg. Co., "La Porte, Md. 
Mathews Gravity Carrier Co., Elwood City, Pa. 
Wis. Chair Co., Port Washington, Wis. 


Ayars Salem 

ob +. “Go., Chicago. 

Cookers‘ cane See Kettles, process. 

Fillers, corn. See Co 
er- 

Coolers, vegetable and fruit canners. 


Cook- 


een oo COILS for tanks. 
Lan Indianapolis. 
Same: Jacketed Kettles. See Kettles, copper. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J 
Morral Bros., Morral, Ohio. 

A. BR: Robins & Co., Baltimore. 
Wis. Chair Co., Port Washington, Wis. 


CORN CUTTERS. 
Morral Bros., Morral, Ohi 
A. Robins & Co., Baltimore. 


Huntley Mfg. Co., 
Morral Bros., Morra 
Peerless Husker Co. 


and Agitat ors. See Corn Cooker- 
Fillers. 


CORN §S the can). 
Ayars Machine x ae N. 


CORN WASHING MAC 
Peerless Husker Co., Buffalo. 


CORRUGATED PAPER PRODUCTS. 
Bottle Wrappers, ete.) 
Hin & Dauch Paper Co., Sandusky, Ohio. 
Biecher Co., Rochester, 
U. 8. Ptg. & Litho Co., Norwood, Ohio. 
unters. 


Counters. See Can oa 

Couutershafts. See S Regulating Devices. 
CRANES and carry ing machines. 

4. K. Robins & Co, altimore. 

Suntelair-Seott Co., Baltimore. 

Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg Sons Co., Baltimore. 
Zastrow Co. Baltimore. 
Cutters, eorn. See Corn 
Cutters, kraut. 
Cutters, string bean. 


See String Bean Mch 
Dating Machines. 


See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 

Southern Can Co. timore. 

Dies, can. See Canmakers’ i Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Double-Seaming Machines. See Closing Mche. 


DRYERS, — machinery, 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 


Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, 
A. K. Robins & Co., Baltimore. - 


Engines, Steam. See Boilers and Bngines. 
a -lined kettles. See Tanks, glass- 


EVAPORATING MACHINERY. 
Edw. Renneburg Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N., J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Factory Stools. See Stools. 
Factory Supplies. See Giamery Supplies, 
Farming Machinery. 
Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 


Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, boxes, boxboard, ete. 
Hinde & Dawch Paper Co., Sand 
Fillers and Cookers. See Corn ‘00 


Fillers 
Filling ‘Mches, bottle. See Bottlers’ Mchy. 


FILLING MACHINES, 
Ayars Co., Salem, N N. J. 
Huntle Co., Silver Greek, N. 
Karl “Machine Co., Ohio. 
Ohio. 
Robins & Co., Baltimore. 
Sinclatr. Co., Balti more. 
Stickney, Portland, 
Chair Co., Port Washisgton, Wis. 
Pilling Machine, syrup. See Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, etc. 
A. K. Robins Co. altimore. 
Sinclair-Scott Co.,” Baltimore. 


FLUX, soldering. 
Graseelli Chemical Co., Cleveland, Ohio. 
Food Choppers. See Cho 
Friction Top Cans. See A . tie. 
Fruit ee. See Cleaning and Grading 


Mehy, fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and a 
The Goodell Co., Antrim 
Huntley Mfg. Co., 
Fruit Presses. See Cider Maken Mchy 
Gasoline Firepots. See Cannery ae. 
Gauges, pressure, time, etc. See Power Plast 
quipment. 


GEARS, 
& Son Co., Chicage. 


BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, N. J. ase 

x, N. Y. 


THE CANNING TRADE. 


Sanitary Cans and 
Closing Machines 


First of All, 


Heekin Cans 


Are Safe! | 


@ Canners need have no worry regarding the wisdom of using cans 


that are as time-tested as are Heekin’s. 


@ From the standpoint of our nineteen years of manufacturing 
experience and from the standpoint of tests to which these cans have 


been subjected, they are absolutely SAFE. 


Consider Also The Quality of Metal Used 


THE HEEKIN CAN 


Culvert and New Streets - Cincinnati, Ohio 


‘* Heekin Can Since 1901’’ 
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THE CANNING TRADE 


Appert’s Methods of Canning 


To be Published in Serial Form 


THE CANNING TRADE 
Beginning January 3rd, 1921 


Assembled, Translated, and Arranged by Dr. A. W. Bitting 


We have on hand, what is, without doubt, the most interesting literature bearing 
upon canned or preserved foods ever assembled. When you remember that 
THE CANNING TRADE has ever been the publisher of the industry’s literature. 
that is a bold statement, but true, nevertheless. 


Back in the 80’s receipts and formulae for the canning and preserving of all 
food products were published in our regular weekly issues; later they were fur- 


nished in typewritten form to many whoare now numbered among the industry’s 
leaders. 


‘‘Bacteriology’’—the first work on that subject as applied to canning; the 
first Directory of Canners; the first, and only, History of the Canning Industry, 
in this country, and the present universally used book, now in its 4th edition— 
‘*A Complete Course in Canning’’—all came from the press of The Canning Trade. 


And now it becomes our particular good fortune to present to our readers,and 
to the world at large, the first translation from the French of the Work on Can- 
ning by M. Nicholas Appert, the Father of Canning. 


APPERT’S METHODS OF CANNIN G—a translation from the French of 
the original work of the man who discovered the art of canning. 

M. Nicholas Appert is the Father of canning and this is the first English 
translation of his work and studies—the very basis of your business. Do you 
know that Appert could can foods which no canner today is able to do? Fresh 
eggs, for instance, without coagulating the albumen? Fruits in special syrups re- 
quiring little or no sugar? These are samples of what this book will tell you. 


This is the 4th Edition of the Appert Book. The first books 
pertained entered to preserving the goods in bottles—very much the 
same as present, ‘‘home canning.”’ - This 4th Edition was written to 
include the use of tin cans for the first time. It is accordingly a 
real ‘‘canning’’ treatise of this father of the Canning Industry. 


They Will Be Published in Serial Form 

THE CANNING TRADE 

Covering a period of six months or more, commencing 
JANUARY 3rd, 1921 

You must get these issues and keep them 


CONTINENTAL 
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ESTABLISHED 1878 


SUBSCRIPTION: 


= = 


Us: $3 OO per year 


THE CANNED FOOD AUTHORITY OF THE WORLD 728" 


Foreign $5.00 per year 
Entered as second class matter at the Post Office at Baltimore, Md. under Act of March 3. 1879. 


Vol. 44 Published at BALTIMORE, (every) MONDAY JANUARY 3, 1921 - No. 19 


AMERICAN CANS 


INSPECTED and 
CERTIFIED to— 


AMERICAN CAN COMPANY 


e ear -- 


; 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 


Foot of Washington St. 
Baltimore - Md. 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS, CANS, 
BOXES, PACKERS’ supPLiEs, BROKERS 


205-206-207 Phoenix Bidg. 


PHONES: 
Of, PAUL 1140 & 4% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1920-1921 


President, John R. Baines. 

Vice-President, A. J. Hubbard. 

Treasurer, Leander Langral! 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 

Summers, Jr., W. H. Killian. 

C. J. Schenkel, Frank A. Curry, 

T. Preston Webster, IF. A. 

Torsch, Norval E. Byrd. 

Committee on Commerce, VD. H. Stevenson, Hampton 
steele, C. F. Butterfield, EK. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. White, Geo. T. Phillips, 

Geo.N. Numsen, John 8. Gibbs, 

Thos. L. North. 

Fred. W. Wagner, Leroy Lan- 

grall, James B. Platt, John W. 

Schall, Jos. M. Zoller. 

W. E. Lamble, H. W. Krebs, 

Robt. A. Sindall, Robt. <A. 

Rouse, Jas. F. Cole. 

Wm. Grecht, Herbert C. Rob- 

erts, J. A. Killian 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 

Albert T. Myer, Jos.N. Shriver, 

Samuel J. Ady. 

Eli Frank. 

Chas. Glaser. 


Arbitration Committee. 


Committee on Claims, 


Hospitality Committee, 


Brokers’ Committe, 


Counsel, 
Chemist, 
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THE CANNING TRADE. 


HEH 


New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 


~ New York, thereby adding to our facilities what 


we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity 
Speed 


Lack of Spill 
Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 


A. A. MORSE, Vice President 


WHEELING CAN DEPARTMENT 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 
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THE CANNING TRADE. 


OVER 80 SOLD THIS PAST SEASON 
THERE IS A REASON 


B. F. Shriver Co., Westminster, Md. We take pleasure in saying the 

Seven Fillers are the most perfect machine we ever bought, are well built, 

._ operate smoothly, accurate fill, no waste of brine. We congratulate you for 
the service. 


Waupun Canning Co., Waupun, Wis. The two New Perfection Pea 
Fillers are as near perfect as anyone would ask. We like the arrangement of 
see'ng the peas go injthe cans before thebrine, and doing away with the 
catching of cans on worn rubbers. 


SALEM, NEW JERSEY 
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“New Perfection” Pea and 


Bean Filler 


No valves to wear out and 
leak brine on the floor. 


Will not waste sie 
Fills absolutely accurate. 
Has positive can feed. 
Does not cut peas. 


Guaranteed capacity up to 
120 cans per minute. 


@ Cut gears throughout. 
@ No Cams, No Levers. 


@ Has no Rubbers to catch 


cans after they become worn 


@ Only filler for Baked Beans 


@ Has separate measure and 
separate saucer. If measure 
fails to drop part or all the 
quantity of beans, the can will 
show slack to the inspector. 
Where filler and briner are all 
one, if the beans fail to be 
put in the cans, the balance 
is filled with sauce and inspec- 
tor cannot see whether the 
can contains all Beans or all 
Sauce. 


AYARS MACHINE COMPANY 


BROWNS, BOGGS COMPANY, Limited, Hamilton, Ontario, Sole Agents for Canada 
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THE CANNING TRADE. 


THE STORY OF PROGRESS, ORIGINALITY AND EFFICIENCY | 


The appearance of the HANSEN SANITARY PEA AND BEAN FILLER 
at the National Convention in Boston less than four years ago, marked a new 
epoch in the filling business. The Hansen Filler is a machine that is distinctive, 
individual and original,—so radically different that at first canners doubted its 
practicability. 


Little progress had been made during the last few years toward developing or 
improving pea and bean fillers. To Mr. O. H. Hansen should be given the credit 
of having keen foresight and originality, together with the personal courage to dare 
present a filler which was a radical departure. 


The development of a filler of this type required years of study and experi- 
ment and cost thousands of dollars to perfect. The success of this machine is 
evident from the fact that there are now over four hundred (400) Hansen Sanitary 
Pea and Bean Fillers in operation throughout the United States and Canada. 
One hundred eighty-seven (187) machines were sold last year. 

| 


The envious success of the Hansen Filler is again demonstrated by the fact 
that it has been imitated and is being imitated,—in fact the Hansen patent claims 
are being infringed upon at the present time. Imitation, however, is generally 
condemned by the canner. He realizes that in order to encourage development of 
new machinery and progress in the industry, it is necessary to support those who 
are originators and not imitators. 


Imitations are usually sold for less money because there is no cost either in 
brain power or development expense in copying an original. The canner says,— 
‘There is an unlimited opportunity to develop and improve other machines in the 
canning industry, so why should any one deliberately imitate the Hansen Sanitary 
Pea Filler? I want Mr. Hansen to witung other machines that are needed, hence ° 
I believe it to be my duty to support him.’ 


INSIST UPON THE HANSEN ACCEPT NO IMITATION 


No imitation was ever as good as the original. 


Write to us for catalog and information or communicate with any of our 
nearest representatives. 


PEERLESS HUSKER COMPANY, 501 Cornwall Ave., Buffalo, N. Y. 
4 B. GREENE CO., 497 Fore St., Portland, Maine. 

.O. RANDALL’S SON, 304 Marine Bank Bldg., Baltimore, Md. 
oy JORGENSEN, 604 Mission St., San Francisco, Calif. 


THE WISCONSIN CHAIR COMPANY 


Manufacturers of HANSEN CORN COOKER-FILLERS, GALLON FILLERS, CONVEYOR BOOTS, SANITARY CAN WASHERS 
CANNING MACHINERY DIVISION PORT WASHINGTON, WIS. 


